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EOHMEPIAA
THE KYBEPNHEEQZ

THX EAAHNIKHX AHMOKPATIAX

31 AekepPpiov 2021

ANOOAZEIX

Ap1Bu. 3093

Tponomnoinon tngum’ apiBu. 1529/2020 (B’ 5429)
amé@paong tng ZuykKARTou Tou Mavemotnuiov
AvTtikig Makedoviag.

H XYTKAHTOXZ
TOY MANENIZTHMIOY AYTIKHX MAKEAONIAX

‘Exovtag unéyn:

1.Tnvum’ap. 572/2020 (B" 4307) amd@acn TG ZUyKAn-
TOU Tou agopd otnv éykplon idpuong Mpoypdupatog
MeTtamtuxlakwv Zmoudwv Tou AIoIKNTIKAG EmMoTtApng
Kat Texvohoyiag tng ZxoAri¢ OlkovouIKwy EmMotnuwy tou
Mavemotnuiov Autikiic Makedoviag, He Titho «<HAekTpo-
VIKO Emixelpeiv kat Wnelakd MAPKETIVYK».

2.Tnv ur’ ap. 1529/2020 (B’ 5429) amdégacon TnG Zu-
YKATOU TTOU a@opd oTov Kavoviouo tou Mpoypdupua-
To¢ MeTamTuXIaKWV Xmoudwv Tou TURUaToC AloKNnTI-
KNG Emotpng kat TexvoAoyiag tng ZXoAr ¢ OlkoVouIKwY
Emotnuwv tou Mavemotnuiou Autikiic Makedoviag, pe
Titho «<HAektpovikd Emixelpeiv kat Wnelakd MapKeTivyk».

3. To ke@. A (Evtaén tou T.E.Il. Autikric Makedoviag
oto Mavemotrpio Autikng Makedoviacg) apBpo 16 tou
v. 4610/2019 «Xuvépyeleg MavemoTtnuiwy Kal Texvoho-
YIkwv Ekmaideutikwv 18pupdtwy Kat Aotrmég Slatdéelg
TprtoPfdaduiag ekmaidevong» (A 70).

4. Tnvmap. 1 Tou apBbpou 45 tou v.4485/2017, cOUPWva
e TI¢ omtoieg «Me amopaon TN ZuvéAeuong Tou TUARUATOG
KatapTtifetal o Kavoviopog MeTamtuylakwy Xmoudwv KABe
M.M.Z, 0 omoiog gykpivetat amo Tn ZUyKANTo, SnuocteveTal
otnv Epnuepida tng KuBepvrioewg, avaptdral oto S1adt-
KTUQKO TOTTO Tou TUAMATOG Kal KOIVOTIOLETAaL 0TO YTTOUp-
yeio Maudeiag, Epguvag kal ©@pnokeupdtwv» (A 114).

5.To amdomaoua MPAKTIKOU TNG ZUVEAELONG TOU TUN-
patog Atoikntikng Emotripung kat Texvohoyiag (cuvedpi-
aon ur’ ap. 30/25-11-2021) mou agopd oTNV TPOTOTIOoIN-
on Ecwtepikol Kavoviouou MM pe titho «HAeKTpOVIKO
Emyeipeiv kal Wnelako MApKEeTIVYK».

6.Tnv BeTikA €lorjynon tg Emtpormnmg Metamtuyxlakwy
Ymoudwv Tou Mavemotnuiov Autiki¢ Makedoviag (ou-
vedpiaon um’ ap. 21/14-12-2021).

7.To anmoéomacua MPAKTIKOU TNG ZuyKARiTou Tou MMa-
vemotnuiov Autikng Makedoviag (cuvedpiaon apiOp.
152/22-12-2021).

TEYXOX AEYTEPO

Ap. DUNoU 6704

8. Tnv umd otoixeia 137444/Z21/6-9-2019 andgpaon
Tou Ymoupyou Maideiag kat ©pnOKEVUATWY «AIOPICHOC
MpUtavn kat Teoodpwv (4) Avtmputdvewy tou lMNavemnt-
otnuiou Autikiic Makedoviac» (Y.0.A.A. 709).

9. To yeyovoég o1t amd TI¢ Slatdelc TNG amd@aong
autric Sev mpokaAeital Samavn o€ BAPOC TOU KPATIKOU
nipoUmoAoylopoU (mpokaAeital yia dwpeav NMMI), amo-
@aoiCel kal eyKpivel TNV TPOTOMOINCN TOU KAVOVICUOU
Metamtuylakwyv Xmoudwv tou MNpoypdupatog Metamntu-
XIOKWV X1moudwv Tou Tunpatog AloiknTikig Emotiung
Kat Texvohoyiag tng ZxoAri¢ OlkovouIKwy Emotnuwy tou
Mavemotnuiov Autikic Makedoviag, pe Titho «HAekTpo-
VIkO Emixelpeiv kat Wnolakd MAPKETIVYK», PUE TNV TIPO-
00k mapaypdgeou oto TéENo¢ Tou dpBpou 5.1, we e€Nc:

ApBpo 1
ANTIKEIMENO- XTOXOI MPOrPAMMATOX

To Tprua AloiknTikig Emotung kat Texvoloyiag tng
Y xoAri¢ Okovouikwyv Emotnuwv tou Mavemotnuiou Au-
TIkA¢ Makedoviag, Aertoupyei Mpoypaupa Metamtuyia-
Kwv Xmoudwv (MMZ) pe titho: «HAektpoviko Emixelpeiv
kalt Wnolakd Mdapketivyk» (B° 4307/2020). To NMMZ €xel
WG APETNPIA TIC TPOKAROELG TOU 210U alwva, PE Baotkn
TTAPAUETPO TNV AVEAVOUEVN AVTAYWVIOTIKOTNTA OTIG
OUYXPOVEG ETTIXEIPAOELG Kal TOUG OPYAVIOUOUG OTO €U-
pUTEPO TMAAio10 Tou S1EBVOUC KOIVWVIKOU, OIKOVOUIKOU,
BeopikoU, TOAITIKOU Kal TONITIOMIKOU TTEPIBANMOVTOC, Ka-
Bw¢ Kal TN oLYXPOVN EMOTNHOVIKH, TEXVOAOYIKN EENIEN
Kal S1lEVPUVON TOU ETTAYYEAUATIKOU XWPEOU OE CUVAPELQ
UE Ta ohoéva eppavi{opeva {NTHUATA KAl TIC ATTAITHOELG
™G WN@lakng emoxne. Mo ovykekpipéva, to MM €xel
W¢ aVTIKEipEVO TNV Tapoxn ekmaidsvong, uPnAou emi-
médov, oe olyxpova (nTruata kal Ospatikd media Tou
NAEKTPOVIKOU ETIXEIPEIV KAl TOU PNPLOKOU UAPKETIVYK.

E181kOTEPQ, OKOTTOC TOU PETATITUXIOKOU TTIPOYPAMOTOC
gival n mapoxn Twv anapaitnTwy, MoV, YVWOEWV Kal
Se€loTiTwy yla TNV emTuxr avantuén Kal umooTriPIEn
ETIXEPNMATIKOTNTAG Baciopévn oTnv TEXVoloyia Kal
TNV KavoTouia, mpoo@épovtag apdAAnAa to BEATIOTO
ouVOUAOUO TEXVIKWY KAl SIOIKNTIKWY YVWOEWVY, aANA Kal
YVWOEWV UAPKETIVYK, SIOUOP@WVOVTAC TNV TAUTOTNTA
€VOC amo@oitou mou Ba gival IKavoc va avTamoKpIBei oTIC
AVAYKEC, TOOO TWV ETIKEIPAOEWV 600 Kal TG SNUOCLAC
Sloiknong otnv Yneiakn emoxn. To mpoypappa ameubu-
VETAL O€ amo@oitoug TpitofBdduiac exmaidsvong mou emi-
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BupoLv va e€eISIKEVOOLV TIC YVWOEIC TOUC, ATTOKTWVTAC
pia oAoKANpwWHEVN TTIPOCEYYION TWV TIPOKAHCEWY TWV
TME yia tnv avantuén §£€10TrTwv 0To GUYXPOVO ETTIXEL-
PNHATIKO TTEPIBANNOV, LE KAVOTOUA TEXVOAOYIKA EPYO-
Aeia kal peBodouc. Akopa, oToxeVEl 0TNV KAAEPYELQ
NG AVAAUTIKAG OKEYNC VIO TNV AVTILETWTTION ETTKAIpWY
{NTNudTtwy, 1000 010 XWPEO TwV TMNE Kal TNG NAEKTPOVIKIAG
ETTXEIPNUATIKOTNTAG OGO KAl TOU PN@PLAKOU UAPKETIVYK.

ApbBpo 2
METAMNTYXIAKOI TITAOI
To NMZ amovéuel Metantuytakd Aimiwua Etdikevong
o710 «HAeKTPOVIKO Emixelpeiv kal Wn@iako MAPKETIVYK».
H levikny Zuvéheuon EIBIKAC Z0vBeong (TZEX) petd
ammd OXETIKA alTloAoynpévn €10rjynon TNG ZUVTOVIOTI-
KN¢ Emtponnc (XE), urmopei va anmo@aciosl Tnv avacToln
Aertoupyiag Tou MM yia éva akadnuaikod €toc.

ApBpo 3
EIZATQIH METANTYXIAKQN OOITHTQN

3.1. Katnyopieg Ymoyngiwv mou pmopoulv va CUMUE-
Taoyouv oto MM

310 MMZ yivovtal dekToi mTuxioUxol TUNUATwy Maverni-
OTNMIWV TNE NUESATNC KAl AVAYVWPICUEVWY OLOTAYWY
16pupdtwy TNG aAodamng, Kabwg Kat TTuxloUXOoL TUN-
patwv TEI Tou amogoitnoav TpLv amo Tn CUVEPYELD PE
Ta AEl ouva@oug yVwOoTIKOU OVTIKEIMEVOU.

O ap1Buoéc Twv el0akTéwv oTo MM yia TV anmoKTn-
on MetamtuylakoU Aim\wpatog opiletal KAt avwTato
oplo o€ oapdavta (40) dtopa kat' étoc. H MXEY o€ e181kEG
TMEPIMTWOELC (1000BUNCAVTEC), HETA amd AITIOAOYNON
KOl OXETIKH £YKPLON, UTTOPE( VA TPOTIOTIOIOEL TOV apBud
TwV €loaKTéwv. Emiong, kad’ umépPBaon tou mpoPAemno-
MEevou aplBuoU eloakTéwy, Ba yivovtal emmAéov dektoi
6001 TTANPOoLV TIC TTPOoUTTOB£0EIC CUHPWVA HE TIG S1aTdA-
&elg Tou dpBpou 34 Tou v. 4485/2017.

Akopn N FLE.E.X. o€ eI8IKEC TEPIMTWOELG, UETA ATIO ALTL-
0OAOYNON Kal OXETIKN €YKPLON, UTTOPE( VO TPOTIOTTOINOEL
TOV apP1OUS TWV EICAKTEWY KAl TOV APIOUS TUNUATWY O€
KABe KUKAO oTTOLSWV.

3.2. YnofoAr aitrioewv amod YrmoPn@ioug

To Noéuppio 1 aAwg mpoodiopt{dpevo KABe £Toug
dnuooigvetal oTov TUTO Kal TNV lotooeAida tou Mave-
moTnpiov AuTiKig Makedoviag kat Tou TuRuaTog, ava-
Koivwon/mpookAnon ekdnAwong evlagépovTog otnv
oroia mpoodlopilovtal TOUAAXIOTOV TA TTOPAKATW:

- Katnyopieg mtuxioUxwv/ umoPn@iwv mou pmopei va
KAvouv aitnon elcaywyng oto MM,

-Ta amapaitnta TUTTIKA KAl OUCLOOTIKA TTIPOOOVTA TWV
vrmoyn@iwv.

- O pdmo¢ Kal Ta KpITPLa a§loAdynoNng Twv uroYn@iwv.

- Huepopnvieg yia tnv umoBoAn tTwv oxeTikwyv Sikal-
ONOYNTIKWV.

Orartioelg Twv umoPn@iwv umoaA\ovtal nAekTpovi-
Kd, CUN\éyovTal, KataypdgovTtal and Tn Fpaupateia tou
MMX kat mpowBouvTal ot ZuvTtovioTikn Emtpon (ZE)
Tou MMZ. Ta anmairtolpeva SikatoAoynTikd katatiBetal
QUTOTIPOCWTIWG i ATTOCTEANOVTAL TAXUSPOUIKWG OTN
lpaupateia tou MMZ. Artrioeig mou & cuvodelovtal amd
Ta amapaitnta SikatoAoynTikd r} KatatiBevtal ekmpoOe-

opa (N nUEpoUNnVia KaTABeoN TTPOKUTITEL ATTO TN OPPA-
yida tou Tayxudpopeiov) dev AapPBdavovtar umoyn katd
™ Swadikacia emioyng Twv umoPneiwv. H Stadikacia
emMAoYAC Twv uroPniwv ohokAnpwvetal Tov lavoudplo
N aAAlw¢ Tpoodlopllouevo.

H M'XEY, petd amod oxeTiKr arttloAoynpévn €lonynon
™G ZE, umopei va opicel éva un eMOTPeQPOUEVO TENOC
OUMMETOXNG YA TN HEAETN TOU PAKENOU TOU UTIOYPNPioU
METATTTUXIOKOU QOITNTH.

3.3. AloAoynon artjogwv vmoPn@iwv

O éh\eyxoc Twv dikatoAoynTIKWV yivetal and Emtporn
A&lohdynong kat EmAoyrig, mou éxel oplotei amod tn MNXEx
Tou Tunuatog, anmaptifetal amo: a) Avo (2) KabBnyntég kat
) éva péNog Tou S1oIKNTIKOU TTPOCWTTIKOU Kal SikatouTal
amo{npiwong ocupPwva Pe amd@acn Tng MNZEX.

H XuvtovioTikn Emtpomnn mapahaufBdavel Tn Aiota ka-
Tataéng Twv vumoPn@iwv Kal Tnv mPowodEi yia £éykplon
otn lNEz.

H aflohdynon kat n katdtaén twv vmoyneiwv yivetat
and v Emrpormr A€lohdynonc kat Emioyric og §00 @AceIc:

« 2TNV PWTN QAon, yivetal a§lohoynon Twv urmoyneiwv
o€ KAipaka amé 0 péxpt 100 Kal KABe UTTOYNPLOC TTIOTWVE-
TAl UE CUYKEKPIUEVO aplBuo afloloyikwy povadwy (a.u.)
auUTNC TNS KAIHaKaG. Ta KpIthpla, avd katnyopia, mou mi-
OTWVOVTAL HE QL. AVOQEPOVTAL OTOV TTAPAKATW TTiVAKA.
O ouvTteNeoTNC BapuTnTag OTNV TPWTN PAon givatl 70%.

« H deUtepn @don mephapPavel cuvévteuén (Sia
{wong) TwV TTPOKPIVOUEVWY UTTOYN@IWV EVWTIIOV TNG
Emrtpomm¢ A&lohdynong kat EmAoync. O cuvteeoTnC
Baputntacg otn eutepn @don gival 30%.

H Stadikacia emAoync kat n Baputnta Twv aloloyl-
KWV Hovadwv katd ta 2 otadia emAoyrg meptypdgovtal
otov lMivaka mou akoAouBki:

MéeyioTog
aptBuog
LU

E=ETAXH EIAIKQON MNMPOXONTQN (70%)

BaBué¢ Bactkou Tithou omoudwv pe avaywyr oe 20
aptotato 10 (ouvt. Baputntag 2) (M.x: 10x2=20)

Ap1BUSOE TTPOTITUXIOKWY HOBNUATWY OXETIKWVY HE 15
TO avTiKeipevo Tou NMMX

0 pobrjpata =0 a.p.

1 éw¢ 2 pabnpata =5 a.p.

3 éw¢ 4 pabruata = 10 a.p.
Mapamdvw amd 4 podnpata =15 a..

AmodebelyUévn CUUETOXT OF EMUOPPWTIKA 10
TTPOYPAUMATO/ OEUIVAPLA UE OXETIKO QVTIKEIMEVO
KaBohou =0 a.p.

1 e€dunvo =5 a.u.

2 e€dunva =10 a.u.

Amnodebelypévn yvwon 6eutepnc EEvng YAwooag 10
omoloudnmote emmédou

ANUOOCIEVOEIG OXETIKEG JIE TO AVTIKEIEVO TOU 15
MM (puéylotn Babuoloyia to 15)

1 a.l. ava dnpoaciguon o€ MPAKTIKA ouvedpiou
1,5 a.l. avd KepAAalo og GUAOYIKO TOPO

3 a.. ava dnpocieuon o€ £yKupda EMOTNUOVIKA
mePLOSIKA

3 a.u. avd BiBAio | povoypagia
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AZIOAOTHZH KATA TH AIAPKEIA MPO®OPIKHX | Méyiotog
SYNENTEY=HZX (30%) apBuog
oL

AloAOyNON EVOLAPEPOVTOC YIA CUUHETOXT OTO 15
NV

Aldyvwon IKaVOTATWY EMKOIVWVIAG-wPIUOTNTA 10
urioyn@iou

Mapouaiacn SpacTnPIOTNTAC OXETIKAG U To MM 5

MeTd tnVv €ykplon Kat EMKUPWON TNG AMoTtag Katdta-
&Nc ue Toug umoPneioug amod tn MNXEL, evnuepwvovTal
ol emtuxovteg amd tn Mpappateia tou MMZ, ot omoiot Ba
TIPETIEL VA ATTAVTOOUV OETIKA 1] ApVNTIKA EVTOC TTEVTE
(5) npepwv.

Me amégpaon tng ZE kat éykpion amnod tn MNZEX, ektog
TOU aplBpoL Twv emAeyéviwy, Ba glodyetal oto NMZ,
éva dtopo e avarmnpia kabwc kat éva Atopo Tou aviy-
KEL 0TNV KATNyopia TwV OIKOVOUIKA acBevwy, epocov
TANPOUV TaA TUTTIKA KAl OUCLACTIKA TIPOCOVTA.

Me tn BeTikr ToUuC amdvtnon ol uoPrPlol armodéxo-
vTal Toug 6poug Asttoupyiag Tou NMME Kal TIG avTioTOLXEG
UTTOXPEWOELG. AKOUA, AVOAAUBAVOULV KAl TNV OIKOVOUIKH
UTToXPEWON KATABOANG TWV OXETIKWV SIGAKTPWY, UE TO
TPWTO TUNHa (660n) autrig va KataBANETAL EVTOG TTIEVTE
(5) nuEPwWV amod TNV evnuépwon kat armodoxr TG mapa-
koAouBnong Tou NMMZ.

H kataBeon twv S1ddktpwv yivetal og Tpame(iko Aoya-
placpo tou EAKE Tou MAM, To omoio Ba unodei€el n Mpap-
pateia tou NMME. AtodelkTikd TnG KaTdBeon  (KaTabeTh-
plo) Ba mpémel va amooTEAETAL (NAEKTPOVIKA 1} EVTUTTWC)
otn PAUUATEIA TOU TUAMATOC, TTOU TTAPAKOAOUBOE( Kal
eAéyxel Tn Sdadikaoia. X1o katabetnplo Oa mpémel va
(PAIVETAL TO OVOUATEMWVUHO TOU LTTOYN@IOU Kal N artt-
oMloyia Tn¢ katdBeong, yia mapadetypa «1n do6on MM
«HAekTpovIKo Emixelpeiv kat Wneilakod MApKeTivyk» R ,TL
AaM\o umodelxBei and tn Mpappateia tou MMX.

1. H xpovikn idpkela yia tnv amovopurj tou Metantu-
Xlakou Simwpatog 1dikevong opiletal os tpia (3) €a-
pnva omoudwy, Sekatpiwv (13) SidakTikwv eRSouadwy
€ka0T0. O PEYIOTOG XPOVOG POITNONG KAl amdKTNoNG TOU
Metamtuytakou Aimwpatog Eidikeuong opiletal og Tpia
£TN a0 TNV EYYPAPT TWV UETATITUXIOKWY QOITNTWV OTO
MNMMZ. X& mepintwon S1aKomN¢ TNS poitnong Katd 1o A’
e€dunvo ta katapfAnBévta didaktpa dev eMmoTtpépovTal
Kat n Béon avaminpwvetat amod Tov mpwTo emAayxévta/
ovoa. Na tnv amdéktnon Tou Metamtuxlakol AImMAWUa-
T0¢ Etdikeuong o petamtuxlakog gortntng Oa mpémet va
TapakoAouBroel Kal va e€eTaoBei emrTuxw¢ o€ OAa ta
MoBrjpaTa Kat va EKTTOVHOEL EMMTUXWE TN SIMAWUATIKA
Tou epyaoia. H mapakohouBnon kal e€€taon Twv padbn-
pATwy yivetal ota e€aunva A’ kat B'. Katd tn Sidpkela
Tou I e€auAVOU O PETATTTUXIOKOC QOITNTHG UTTOXPEOU-
Tal va ouyypdayel TN SIMWUATIKY TOU £pyacia, Epocov
éxel e€eTa00el emTUXWC 08 OAa Ta pabripata Twv dVo
TPWTWV €€AUNVWV.

2. MpoBAémetal n SuvatodTNTA KEPIKAC QOITNONG Yid
£pyalOPEVOUC QOITNTEC Kal Yia N epyalOUeVOUC @ol-
NTEC, MoV N SlApPKELA TNG dev umopei va unepPaivel To
SimAdoto tn¢ Sidpkelag goitnong. Emmiéov, umopei va
TTAPEXETAL KAl N SuvaTOTNTA TTPOCWPIVAC AVACTOANAC TWV
omoudwv 1ou Sev urnepPaivel Ta dvo (2) cuvexdueva
e€dunva. Ta e€apnva avaoToAg TNE POITNTIKAC I810TN-
Tag Sev MPOCUETPWVTAL OTNV TTPOPAETOEVN avwTaTtn
OLAPKELA KAVOVIKNAG Qpoitnong.

3. Me npotaon tnG M ZEX tou TUAMATOG UropEi va Yivel
QAVOKATAVOUN TwV HaBnudtwy, edv XPELQOTEL

4. Ta urmoypewTikd pabripata Suvatat va mephapfa-
vouv BewpnTIKA Kal epyactnplakn Sidackalia.

5. To petanmtuxtako dimwpa eidikevong (MAE) amo-
VEUETAL PETA TN CUUMARPwon evevvta (90) ECTS
(European Credit Transfer System), cUp@wva Ye To 10XU-
OV EUPWTIATKO CUOTNUA HETAPOPAG KAl CUCOWPEVONG
TMOTWTIKWV HovASwV.

Apbpo 4 AVOAUTIKG, N SOUr TOU TTPOYPAUMUATOC HABNUATWY
NMPOrPAMMA XMOYAON Tou Metamtuxlakou Aimiwpatog Eidikeuong éxel wg

4.1. Aldpkela, Aopn kat Meplexouevo Mpoypdupatog | akoAovbwc:

AIA Katnyopia MoTwTIKES
uadi- Tithoc MoBriuaroc MaBrjpatoc | Movdadeg ECTS
paTog

MabBnuata A’ E€aurivou

1 |Awayeipton Texvohoyiwv MAnpo@opikng kat Emkotvwviag YTOXPEWTIKO 7.5
(ICT Management)

2 |Wnoelak6 Mdapketivyk kal Mapketivyk Kovwvikig AIKtowong YToXpewTIKO 7.5
(Digital and Social Media Marketing)

3 |Zxebaopdc kat Avamtuén Aladiktuakwy Egappoywyv (Web Application Design| Ymoxpewtikd 7.5
and Development)

4 |Epeuva Ayopdc kat Emotipn Aedopévwy | (Market Research and Data Sciencel)| Ymoxpewtikod 7.5

Y0voho Miotwtikwv Movddwv A" e€aurjvou 30 ECTS

AIA Katnyopia |lMotwtikég Mo-
had- Tithoc MaBrpatog MaBnpatog vadeg ECTS
paTog

MaBruata B E€aurvou
1 HAektpoviko Epumoplo kat Wnotakég Ayopég (E-Commerce and Digital Markets) | YTOXPEWTIKO 7.5
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2 | Xtpatnykn HAektpovikig Emyeipnong kat Wnelakol MApKeTivyk YTOXPEWTIKO 7.5
(E-Business and Digital Marketing Strategy)
3 [Avamtuén kat Xpnuatodotnon Epywv HAektpovikoU Emiyeipeiv YTTOXPEWTIKO 7.5
(Developing and Financing an E-Business Project)
4 |'Epguva Ayopdc kat Emotrun Aedopévwy Il (Market Research and Data Science ll) | YmoxpewTiko 7.5
Y Uvoho Miotwtikwv Movadwy B” e€aurjvou 30 ECTS
"e€aunvo
Metamtuylakr Epyacia (MSc Thesis) 30
Y Uvolo Miotwtikwv Movadwv MM 90

OmotadnmoTe aAAayr Tou TPOYPAMMATOC OTTOUSWV Kal
QVOKATAVOMN TWV HaBnudtwy ota e€aunva Ba eykpive-
Tal HE AOPACELC TwV appodiwv opydvwy Kat Ba evow-
MOTWVETAL OTOV KAVOVIOUO HETATITUXIOKWY OTTOUSWV.

H I'XEX pumopei va amo@acioel Tnv avaoTtoAr Aeltoup-
yiag Tou MM yia éva akadnuaiko €1oc.

ApBpo 5
AEITOYPTIA MPOrPAMMATOZ 2MOYAQN

5.1. NMapakoAouBnon Mpoypdupatog Zmouvdwy

H 1daokalia Twv pabnudtwy pmopsei va yivetat pe
olyxpovn ry/kat acuyxpovn ekmaidevon 1 uBpIdika pe
EVENIKTEC HOPPEC HABNONC XPNotoToWVTAC ouvdua-
oTikd N St {wong ekmaidguon Kal tn xprion Twv TeEXVo-
AOYIWV TTANPOPOPIKAC KAl ETMIKOIVWVIWV UE BAon Toug
TIEPLOPLOPOUE TWV Keievwy Slataewv Tou v. 4485/2017.

5.2 Xpoviko¢ Mpoypappatiopdc Madnuatwy

Ta padnuata Ba mpayuatonolovvtal otnv Koldvn,
kata mpotiunon Mapaokeun, ZapRato kat Kuplakn, oto
KTiplo TNG ZX0oA¢ Okovoulkwy Emotnuwy tou MNavemnt-
otnpiov Autikriic Makedoviac.

5.3. Ynoxpewoelg Ooltntwyv

Ol petamtuylakoi @oltnTéG Mo yivovtal SeKToi 0To
MM gival umoxpewpévot:

- Na mapakoAouBouv ta pabnpata Tou 1IoXUovVTog TTPo-
YPAUUATOG OTTOUSWV.

- Na oéBovTal Kat va TnpoLV TIC arToQACELC TwV 0pYd-
vwv Tou NMMZ kabw¢ kat Tnv akadnuaikr dsovtoloyia.

- Ma ™ @oitnon oto NMX amarteital n kataBoAn Si-
SAKTPWV, O€ NUEPOMNVIEG EYKAIPWCE YVWOTOTIOINUEVEC,
TA OTTOI0 AVEPXOVTAL GTO GUVOAIKO TTOCG0 TwV 2.500 eupw
(1000 eupw pe TNV évapén Tou A’ e€aurvou kat 750 eupw
Me TNV évapén tou B” kat " e€aurjvou). Ze mepintwon
Slakomn¢ Tn¢ goitnong ta kataPAnBévta Sidaktpa dev
EMOTPEPOVTAL

5.4. E€etdoeig kal BaBpoAoyia Gottntwv

H a&loAdynon twv @ortntwv yia Kabe pabnpua yivetat
amo Tov SI6ACKOoVTA E TOV TPOTIO TIOU 0 i810¢ £XEL OpioEl
mipv amd tnv évapén twv napaddocwv (e€€taon/ epya-
oia/ fj kat ouvéuaopog autwv). H agloAdynon twv emdo-
OEWV TOUG yiveTal He Baon TNV KAigaka 1-10, evw umdpyel
n duvatotnta akpifelag kat o éva dekadikod Yneio.

O @ortntng mou amoTuyXAvel 0TI eEETATELG paBrjpa-
To¢/mapadoon gpyaciag emavalapPavel tn Sadikacia
e€€taong/mapddoong epyaciag Tov Maptio 1} aANWg
nmpoodlopl{oevo KABE €Toud.

Ot petantuylakoi gottnTtég Tou NMMX pmopouv va (n-
TAooULV TNV avaBaBuoAdynor| TOUG O CUYKEKPIEVO

pdOnua émerta amo dvo cuvexeic amotuyies/ Slagpwvia
otnv BabBuoloyia kat £xouv To Sikaiwpa va ameubuvo-
vtal o€ TpiueAn Emtporn), n omoia Ba opiletal and
IZEZ e181kd yla Tn ouykekpipévn mepimtwon. H TplueAng
Emtponn Ba e€etalel To Oépa kat Ba elonyeitatotn MEL,
n omoia Ba AapBdavel kat tnv TeAKA andéeacn. Ztnv Tpl-
peAn Emtponn 6a ouppeTéxet kat o Si6AoKwv kKaBnyNnTng
o omoio¢ Kal BaBuoidynoe To pabnua.

Ot 816dokovteg umoxpeouvtal va ekdidouv Ta anmote-
Aéopata Twv eEETACEWV-YPATITWVY EPYACIWV OTA PMaOn-
HaTd TOuG TO apyoTePO o€ Tpldvta (30) nuEpeg amd TNV
nmapadoon epyaciwv/ Sie€aywyn eetdoswv.

5.5. A&loAdynon Mabnudatwy kat Albackovtwy

MeTd TNV oAoKARpwaon evog HOBAPATOC Ol LETATITU-
Xlakoi @oltnTég kahouvtal i Suvavtal va alohoyrioouv
TO MABNUA 0€ NAEKTPOVIKO EpwTtnpaToloylo (Siatide-
Tat otov lototono Tng MOAIN tou MAM: https://modip.
uowm.gr/fe/).

5.6. Aladikacia Ekmovnong AimA\wpaTiki Epyaciag

O1KaBnyntég mou dibdokouv oto NMMX kat evdiagépo-
vtal va avaldBouv SIMAWUATIKEG EPYATieC KOIVOTIOIOUV
NioTa pe Bépata SIMAWUATIKWY EPYACIWV TTou evlapE-
povtal va avaldpouv/mpoogépouv. H MNXEY kaBopilet
Tov aplBuod kal Ta ovopata Twv S1dackovtwy mou Ba
avaldpouv SimMwpaTikéG epyacieg. Xtnv apyry Tou I
€€AUAVOU O PETATTTUXIAKOG POITNTAG, KAl EQOCOV EXEL
OANOKANPWOEL EMTUXWCE TA Habrjpata Twv dUo eaurivay,
TIPETIEL VA ETOIPACEL £VA TIPOKATAPKTIKS 0X€D10 €peuvag
yla TNV EKTTOVNON TN SIMAWUATIKAC Epyaciag Kat va eTl-
Ae€elemPBAémovTa KABNyNTH KE TN CUUPWVN YVWHN TOV,
0 omoio¢ &ite avrkel otoug diddokovTtec oto NMMX ) o€
e€wTePIKOUG ouvepyaTeg (KaBnynTég Tou TUAMATOC, TNG
Y xoAA¢ Olkovoulkwy Emotnuwy kat Kabnyntéc aMwv
Tunuatwy og EAMAda kat e€wtepiko). H amodoxr tng
TPOTAONG YA €PEUVA YIVETAL UE KPITAPLA TN CUVAPELD
TOU B€PaTOC YE TO PETATTTUXIAKO TTIPOYPAMA, TN CUM-
oA og avapevopeva o@EéNN Kal Ta OTOIXEID TTPWTOTU-
TG OTNV TTPOOEYYLON KAl TO YVWOTIKO AVTIKEIUEVO TOU
EmpPAénmovta KaBnynth. H Simlwpuatikn epyacia pmopei
va urtoBAANAETAL KAL OTNV AYYAIKT) YAWOOQ, O CUUQWViIa
pe Tov EmPBAénovta KaBnyntr. O EmPBAénwv Kabnyn-
NG HE TO TIEPAG TNG EMTUXOUG uTTooTNPEIENG AapBdavel
amolnuiwon yla Tnv mapakoAolBnon TS SIMAWUATIKAG
epyaociac. Ta urmoloirma HéEAN TNG TPIMEAOUC ETTITPOTING
Sev amolnuiwvovTal. Ma PETATMTUXIAKEG EPYATIES TTOU
6ev ohokAnpwvovtal dev kataBarletal amolnpiwon.

H amodoxn Tng mpdtaong yla ekmovnon SImAwuaTl-
KNG epyaciag emkupwvetal amd tn evikr Zuvéleuon
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Eidikri¢ 2UvBeong tou Tupatog, n omoia Tautdxpova
opiCet kat Ta aAa 6Uo péNN NG E€eTaoTikng Emtpormg
mou Ba aflohoyrioEl TNV EKTTOVOUEVN EpYAOia, TA oTToia
Umopei va ival gite KaBNyNTEC TOU OIKEIOU TUAMATOC A
KaBNyNTég AANwv Tunuatwv. H XuvtovioTikr Emtpon
Kal 0 eMPBAEMWY €XOULV TNV £UBUVN TNG TTAPAKOAOUONONG
KO TOU EAEYXOU TNG TTOPEING TNG EPYACIAG TOU YETATTTU-
XlOKOU @oltnTh.

Avaloya pe tnv e€ENIEN 0TV ekmdvnon TN¢ pyaciag,
0 UETATTITUXLAKOG QOITNTAG EVNUEPWVEL TOV EMPBAETOVTA
kaBnyntr, o omoio¢ mapakoAouBei av TnpouvTal ol 0TO-
XOL Kall ol TTPoS1aypaPEG TNG €PEUVAG.

H éktaon tng Sumwpatikng epyaciag opiletal amo
20.000 péxpt 35.000 Aé€elc. Me tnv oAOKArpwon NG
ouyYPaA®Pn¢ TNG SIMwUATIKAG epyaciag autr a&lolo-
yeitat cuvolikd améd tnv Tpipehn E¢etaotikn Emtpormm. H
a&lohdynon tng epyaciag mepAapBAvel TPOPOPIKN avd-
nitué€n Tou B€uaTog vwTiov TG TPIMEAOUC EEETAOTIKNAC
Emtpommig, n omoia pmopei va yivel Kal HEow TTAATQOPUAG
TnAekmaidevonc.

Y € TEPIMTWON TTOU 0 POITNTAC {NTHOEL AANayH TOU €T~
BAémovTa kaBnynTn 1 Tou B€patog TG AtmAWUATIKAC Ep-
yaoiag, amogaoiel oxetika n NZEX, petd amod elonynon
NG ZUVTOVIOTIKAG EmtpomAc.

O @ortntng umoypdgel umeBuVN SHAwoN OTI PEPEL
TNV €uBUVN y1a TN ouyypaen TS AtmMwuatikic Epyaciag
Kal givat o pévog umeBuVoC yla TNV TEPIMTWOoN AoyokAo-
A/ TAQY1APIOPOU K.ATL.

O e\dy10TOC XPOVOC YIa TNV UTTORBOAN TNG LETATTTUXLIOKNAG
Sim\wpatiknc epyaciac (MAE) eival 5 prvec amo tnv npe-
pounvia éykplongtngamo tn MZEX. X mepintwon apvnti-
KNG Kpiong, o @ortnt¢ éxel Tn Suvatotnta EMAVUTIOOAG
NG META a6 HEYIOTO XPOVIKO SIACTNUA 4 UNVWV KAl agou
BeAtiwoel TNV epyacia cUPPWVA PE TIG TTAPATNPAOCELG TNG
EMTPOTING Kpionc. AkohouBei Seutepn Kpion Kal o€ BeTIKNA
mepintwon anmodidetal o TiTAo¢ ooudwv. X€ TMEPITTWON
apVNTIKNAGC Kpiong, o @olitntr¢ emavalapBavel tn dtadika-
oia 1o apéowc emdpeVo akadnuaiko £To¢ pe To idlo N Ye
VEo B€pa Kal KATABAAEL €K VEOU TO TTOCO TNG SIMAWUATI-
KNG epyaciag (250 eupw). TNV mepimtwon véag amotuyiag,
o goItnTAg dev maipvel SimAwpa.

O péyiotog xpovog yia tnv umof3oAr} tng MAE eival
Owdeka (12) pAveg amd tnv nUEPOoMNVia €yKPIoNG TNG
amo tn MXEL.

H MAE umoBaN\etat €1 TpumAouv 10 nuEPES TIpLV amd
TNV NUEPOUNVIA UTTOOTAPIENG TNG YIA TNV KPion TG armo
TNV EMTPOTH KAl LETA TNV amodoxn TnG, Madi e Tuxov
S10pBwoelg | CUPTANPWOELS, UTTOBANNETAL €va TTAIPEG
avTiypa@o TG TEAIKNAC Epyaciag (akdua Kal TapapThua-
T0, ONUEIWOELS, ApBPA, CUVOSEUTIKO UMKO K.T.A.) O€ NAe-
KTPOVIKN popen (cd-rom) otn BiBAoOrikn Tou MAM otnv
KoCdvn. Ot epyacieg amotelouv 18loktnoia tou MNAM, To
omoio dlatnpei To Sikaiwpa TNG XPHong Kal avanapa-
YWYNC Toug yta S16aKTIKOUG Kal EPEVVNTIKOUEG OKOTTOUC.

H BaBuoloyia Tng MAE mpokUMTEL Ao ToV Héco 6po
NG TPIMENOUC EEETAOTIKAG EMTPOTAC, e KAipaka 1-10
evw umdpyxel n duvatdtnta akpifelag kat og éva deka-
S1kd Ynepio.

5.7. Auvatétnta didackaliog Twv pabnudtwy otnv
ayyMKn yA\wooa

Ta pabnpata umopouv va mpoopEPOVTAl Kat 0TnV ay-
YAIKN YAWooa. AapaitnTtn mpoiUnmoBeon gival n eyypaen
€ikoal1 (20) TOUNAXIOTOV EVOLAPEPOUEVWV.

5.8. Aldpkela Twv pabnudtwy

Ta pabrjpata apyiouv 1o devtepo SekamevOrnuEPo
Tou OePpouvapiou i apxég Maptiou To apyodTEPO, Yia
To €aptvo €Aunvo Kkal To SelTtepo SekamevOrUEPO To
Tentepfpiou i apxég OktwfBpiou To apydTEPO YIa TO
XEIPEPIVO. To e€dunvo ohokAnpwvetal os 13 eBdopddeg
Sidaokaliag (cupmephappavetar kal n aloAoynon pa-
Onpatog). 1o TéNo¢ KABe e€aprvou ot didaokovteg fab-
MOAOYOUV TOUG PETATTTUXIOKOUG QOITNTEC OTNPI(OUEVOL
O€ OXETIKEG YPATTEC Epyaaie/ 1 kal eEeTdoelg, KaBwe Kal
otnv emidoaor| Toug Katd tn StapKela Twv MTAPASOCEWV.

5.9 Tehikédg Babudg NMME

H telikry BaBuotoyia tou NMMX mpokUMTEL QMo ToV
Héco 6po TwV PaBuWV Twv pabnuatwy twv Svo e€a-
pAivwy (A’ kat B') kal tov BaBuo mou amovépeTal otn
SIMAWUATIKN HETATTTUXIOKE Epyacia Tou uroyn®iou/
ag amo TNV TPIMENN e€eTaoTikn emrtpont. H otdbuion
yivetal avaloya e TG SIOOKTIKEG MOVASEC TTOU AVTIOTOL-
Xouv ota mpoavapepBévta. H Babpoloyikn KAipaka mou
amovépuetal gival «<Aplotar (8,5-10), «Aiav KaAwe» (6,5-
8,49) kat «<Kahwe» (5-6,49).

ApBpo 6
AIOIKHXZH METANTYXIAKOY MPOrPAMMATOX

To MMZ Aeltoupyei He Ta VOUIUA SI0IKNTIKA TOU Opya-
va, Ta omoia ival a) n ZuvtovioTtikA Emtponr (ZE) Tou
MMZ kat B) n Fevikn Zuvéhevon EdikAg ZuvBeong (MTXEL).

H XE tou MMX amapTiCetat and mévte (5) uéAn AEM tou
TuARpaToC Kat ekAéyovtal amod ) MNZEX yia Sietr) Onteia.
H Bnteia tou Mpoédpou ¢ XE umopei va avavewBei pia
@opd. Ta péAn tng XE mpémet va éxouv cuvdgela Pe To
YVWOTIKO avTikeipevo tou NMMZ. H XE gival appéddia ya
TNV TAPAKOAOUONON KAl TO CUVTOVIOUO TNG AEIToupyiag
TOU TTIPOYPAUHATOG.

Ma v evpuBun Aertoupyia Tou NMX opiletarl o Ateu-
BuvTri¢ kat o AvamAnpwTtr¢ Tou NMMZ, ol omtoio mpémelva
€ival Tou 186iou YVWOTIKOU QVTIKEIUEVOU HIE TO YVWOTIKO
avtikeipevo tou NMMZ. O opIoPOC TOUG TTPOKUTITEL ETA
anmé amoé@aon NG ZuvEAeUonS Tou TuRpatodg. O Aleubu-
VTN METAMTUXIOKWY ZTTOUSWV O€ GuVEPYaoia e Tn XE
elonyeital otn MNXEX kadBe Bépa mou agopd tnv amnote-
Aeopatikn Aertoupyia tou NMME. H Bnteia tou Sieubuvn
Kat AvarmAnpwth givat S1€Tn ¢, pe Suvatdtnta avavéwong,
kal opiCetal amd Tn MZEZ. O AleuBuvtrg dev umopei va
EXELTIEPIOOOTEPEC ATIO SUO (2) CUVEXOUEVEC ONnTEieC Kal
Sev SikalovTal emmAéov apolfn yia o S1olkNTIKO Tou
£€pyo w¢ AlevBuvnc.

ApBpo 7
AIAAKTIKO MPOXQMIKO
7.1. Tevika
1o NMZX &iddokouv Kabnyntég, E.ALIM 1 opdTipol
KaOnyntég Tou TuRuatog, Tou MNAM, KaBwg Kat AANAwY
Avwtdtwyv Exkmaideutikwv I§pupdtwv. Emiong, emotn-
poveg Katoxol SI6AKTOPIKOU SIMAWUATOG PUE avayvw-
PIOUEVO ETTAYYEAUOATIKO QYO OE OXETIKO ETOTNUOVIKO
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nedio kal KUPoG TG NUESAT kal aAoSamnG, Kat YeVIKA
EMOTAMOVEC TTOU Ba CUYKEVTPWVOULV TA VOULUA TTIPOCO-
vta yia Sidaokalia oto MM, “To 60% ToI¢ EKATO TWV
S16aokévtwy mpoépxetat amd péhn A.E.M. kat E.A.LM. Tou
Tunuatoc” (O1 omolodnmote meplopiopoi kal épla TPoo-
Slopiovtal amo To loxUov KABE popd VOULKO TTAAICIO, Kal
TOV KAVOVIOUO oTToudWwv) .

Ta kprtriipla emAoync twv Sidaokdvtwy oto MM gival
N CUVAQPELA TNC EIOIKOTNTAC, N TTEIPA KAl TO SIGAKTIKO Kal
EPEVVNTIKO TOUG £PYO OTO OUYKEKPIUEVO avTiKeipevo. H
emioyn 61daokovtwy oto NMMI yivetal pe uBuvn Tou
AlevBuvtr Tou MMI Kat emkupwvetal amod t MZEX kat
amoé tov A/vtA tou NME.

7.2. Amol{nuiwon AtdaoKovTwy

Ot &ibdokovteg Aappavouv amolnuiwon TOo0 yia Tn
S18aokalia 600 Kal yla TNV mapaywyr eKMadeuTIKOU
UAIKOU/ €€£TOON TWV QOITNTWV OTA HaBApATA KAl TA £p-
yaotnpta. Emiong, amo{nuiwvovTtal Kat yia tnv mipAen
SimMwpuatikwy gpyactwv. H amolnuiwon twv S18aoko-
VTWV, HETA arTd €0 yNON TNG ZUVTOVIOTIKAG Emitporn,
amo@aociletal otnVv apxn Kabe akadnuaikol €Toug e
amé@aon tneG MNXEL.

7.3. O péylotog aplOuoc SIMWUATIKWY EPYACIWV

O HEYIOTOC APIOUOC SIMAWMATIKWY EPYACIWY YIa KABE
empPAEmovTa eival évTe (5), yla KABe akadnuaiko €toc,
€KTOC av n MXEX amogaocioel Slagopetikd. O empPBAEmwWY
yla tnv ekmmovnon TN Metamtuxtakig ArmA\wpatikig Ep-
yaoiag sivat KaBnyntrig tou MNAM 1 d\wv Mavemotnui-
WV TNE NUedamN¢ kat TN aAodamnc.

ApBpo 8
TPAMMATEIA TOY MNMPOrPAMMATOX
METAMNTYXIAKQN ZMOYAQN

H lpappateia tou MM emAapBavetal twv diapdpwv
Bepdtwy TNG Aettoupyiag Tou Mpoypdupatog Metamtu-
Xlakwv Xmoudwv. Tnpei kat Siaxelpiletal To apyeio Tou
MM, mapakolouBei tn Stadikacia kataBoAng twv d1da-
KTPWV Kal EVNHEPWVEL TOUG eVALAPEPOUEVOUC. MEVIKA, N
lpappateia Tou NMMZ @povTilel yia Tnv epuBUN Aeltoup-
yia Tou mpoypduuaTog, TNV TAPNOCN TWV NUEPOUNVIWY,
TNV EVNUEPWON KAl TNV ETTIKOIVWVIa JE TOUG AVTIGTOLXOUG
EUTAEKOUEVOUC OTO [TMZ.

ApBpo 9
MAPAAAHAEZ EKMAIAEYTIKEX KAl
EPEYNHTIKEZ APAZTHPIOTHTEX

Ektoc amd n Sidaokalia pabnudtwy oto MNpoypap-
pa Zmoudwv Tou MNMZ pmopsi va mephapfdvovtal Kal
TTAPANMNAEG EKTTAISEVUTIKEC KAl EPEVVNTIKEC SpaoTNPLO-
™NTeg, 6mw¢ Slalé€elg, nuepideg, Slopydvwon ocuvedpiwv
K.4. [a tnv mapakoAouBnon Twv mapdAAnAwv ekmaideu-
TIKWV dpaotnplotitwy Tou NMMZ xopnyeital BePaiwon
OTOUG OUMUETEXOVTEG,.

ApbBpo 10
OIKONOMIKOI MOPOITOY MPOTPAMMATOX

10.1. Moépot MIMNX
1.Ta §i6aKTpa TWV HETATITUXIAKWY QOITNTWV AVEPXO-
vtal o€ 2.500€. Metd amd OXETIKN AITIOAOYNUEVN E10N-

ynon tn¢ 2E kat éykpion g MZEX ta Sidaktpa pmopouv
va avanmpoodpuélovTal KAt €Tog, AapBavouévwy uToYN
TNG OIKOVOUIKAG CUYKUPIAC KAl TWV AEITOUPYIKWY ava-
ykwv tou NM.M.X .

2. Xopnyieg amd tov I81wTIKO ry/kal anmd tov Snuocio
Topéa - Emwvupueg €dpec.

3."Ecoba amd 1o SIKaiwpa CUPPETOXNG TPITWV O€ Nnpe-
pideg, oepvapla ) ouvédpla mmou Slopyavwvel To MM

4., Emopryynon amo tov Eldiko Aoyapiacud (EAKE)
Tou Mavemotnuiov Autikic Makedoviag, pe fdon tov
Kavovioud Aertoupyiag tou.

5. MNpoypdpupata Ata Biov Eknaidsuong oto Tunua At-
olKNTIKAG EmoTtrung kai Texvoloyiag (AET) kai oto Ma-
vemoTthpio Autikng Makedoviag kal ta Epyaotriptd Tou.

6. 'Ecoda amo tnv €KMOVNON EPEUVNTIKWVY TIPOYPAL-
MATWV 0TO €mMOTNPoVIKS medio Tou NMMZ, cuuewva pe
TOV KAVOVIOUO AetToupyiag Twv Edikwv Aoyaplacpwv.

10.2 Aamdveg Aettoupyiag MM

1. Ot apoiféc Twv S18aoKOVTWV.

2. Apoiéc yia emifPAeyn kat mapakoAouvBnon Simw-
MOTIKWV gpyactwy, n omoia Sidetal peta tn dSnuocia
uMooTHPLEN TN SIMWUATIKAC Epyaciac.

3. Apo1fry tng Emtpomm AfloAoynong kat Emioync. To
vYoc¢ tn¢ kabopiletat amd tn MZEX Aapavovtag umdyn
TIG OIKOVOUIKEG SuvatdtnTeg Tou MM,

4, Apolfr} yia mapaywyr ekmatdeuTikoU VAIKOU. To
UYoc autng mpoodlopiletal amo tn MNZEX kau gival ou-
VAPTNON TWV OLKOVOMIKWY Tou NMMZ.

5. Apo1Bn umon@iwv S16aKTopwWV yla TNV urooTrPIEN
TWV EKTTAISEVTIKWV KAl UTTOOTNPIKTIKWV-AEITOUPYIKWV
Spaotnplotitwy Tou NMMZ.

6. Apoléc e€wTepikwy ouvepyatwy Tou MM yia tnv
oot pI&n 100 TNG Aeltoupyiag Tou (tnAekmaidevon-
OIKOVOUIKA TIpoypappatog) MM, 600 kat tng ekmatdeu-
Tikn ¢ Sadikaoiac.

7. Apot1f3n yia tn pappatelakn kat AlayelptoTikn Ymo-
otipén Tou NMX.

To UYPOoCg AWV TWV AVWTEPW apolBwv kabopilovtal
and ™ MZEX petd and eiorpynon ¢ 2E Aappdavovtag
UTTIOYN TWV OIKOVOUIKWV SuvatoTATwy Tou NMMX.

B. Aldpopeg ANecg Aamdvec Aetrtoupyiag MIMNZ

1. Ano{nuiwon odoimopikwv Kat @ihoevia S16aokod-
VTWV KAl TIPOOKEKANUEVWY ELCNYNTWVY KAl OMIANTWV.

2. OwkovouIkn kAAuyn tn¢ Stopydvwonc Huepidwy,
Y epvapiwy, Zupumooiwy, Zuvedpiwy, AleBvwv Zuvedpiwv
HE TN CUMPETOXN EMOTNUOVWY amo tnv EAMAada kat to
E€wtepikd.

3. OwkovouIKA KAAUYN €kSOTIKWV SpaoTnEIOTATWY
(MpakTika Zuvedpiwv, évtuma mPoBoAnG Kal Sla@ruLong
Tou MMZ, TIUNTIKEG TTAOKETEG 1 TIUNTIKO( TOUOL, EMOTN-
HoVIKA/S16aKTIKA eyxelpidla cuva®r TTPOG TO YVWOTIKO
avTikeipevo tou N.MZ. k.4.).

4. Ayopd BiBAiwy, CD, DVD, usb stick kai yevikétepa
KATAAANAOU €VTUTIOU Kal Pn@lakou UAIKOU yla Tn oU-
otaon UKPAG e181kAS BIBA0ONKNG mou Ba KAAUTITEL TIC
181aiTePEC avAYKEeC Tou olkeiov MM

5. Ayopd ekmaldeuTIKoU UAIKOU Yla TNV LUTTOOTAPIEN
TWV padnuatwv tou NMMX.

6. Xopnyieg (o€ xpripata i og ekmaldeuTiko UAIKO) o€
POopEig oxeTIKOUE pe To MME (MavemoTtnUakd TURHATA,
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IvoTtitouTa, I§pupata k.d. mou edpeliouv Kal dpactnplo-
molouvtal otnv EA\ada rj otnv ANodarnr).

7. Ayopd avaAwoipwy yla TIC avAYKEC TNG YPOUMATEL-
QKNG UTTooTAPIENG Kal TN ekmatdeuTIKA G Sladikaaoiag.

8. Ayopd LAIKWV Kal e€omAlopoU (H/Y KAL) yia Tnv
opaAn Ste€aywyn Twv pabnudtwv.

9. AammAvEG YPAMMATEIAKAG UTTOOTNPIENG, EMIMENELOG
Kal UTTOOTAPIENG TWV EKTTAISEUTIKWY SpaoTNPIOTATWY
Tou MIX.

10. ZuvOPOUEC O EMOTNUOVIKA TTEPIOSIKA cuVaAPN UE
1o NMX.

11. Amolnuiwon didackévtwy pehwv AEM tou Tui-
patog AET, yla CUPUETOXH O€ CUVESPLO OXETIKA E TA
YVWOTIKA avTIKEipeVa Tou Beparmelel To NMME.

12. Aamaveg mpofoing tou MM,

To VYo SAWV TWV avwWTEPW amolnuwoswy kabopile-
Tatamd tn MXEX petd amnd elorjynon tng ZE Aapavovtag
uTTo YN TwWV OIKOVOUIKWY Suvatotitwy Tou MM,

ApBpo 11

AIAOOPEX MAPOXEX MPOX
TOYZ METAMTYXIAKOYZ OOITHTEX/TPIEX

Ot petamtuylakoi gortntég SikatouvTal:

1. Akadnpaikn TautoTnTa.

2. Noyaplaoud nhektpovikol Taxudpopeiov oto AET
Tou MNAM.

3. NMpoéoPaon otic BiPA0ONKeC Tou NMAM.

4. MpbéoPacn og n\ektpovikn Baon dedopévwy, oTig
omoigg gival ouvdpounTrig To MNAM (XUvdeopog ENnvi-
Kwv Akadnuaikwv BiAioOnkwv - Z.E.A.B.).

5. Yyelovouikr mepiBaiyn (epdoov dev €xouv AAN
aoc@aAion).

ApBpo 12
AMONOMH AINAQMATQON
H telet amovopung twv Metantuxiakwv Armwpdtwy
Eidikevong (MAE) yivetat mapouaia tou Mputavn (f ek-
TIPOOWTTOU Tou), Tou A/vTr Tou NMX Kat gival TPOaLPETIKA.

ApBpo 13
TPOMOTMOIHZEIZ KANONIZMOY
MNa 6oa B¢uata dev mpofAémovtal and Tov Kavoviouo
emAaupavetat n MNZEX petd amod eiorynon tng XE tou
MMZ. O1 Siataéelg Tou mapovtog Kavoviopou pmopouv
va TpoTrornolovvTal he podtaon Tng £E kat £ykpion tng
I2EZX.

MAGHMATA
A/A pabi- . . Katnyopia MOTWTIKEC
paTog Tithoc MaBrpatoc Mabrjpatog | Movddeg ECTS
1 Alaxeipton Texvohoyiwv MAnpogoplkn¢ kat Emkovwviag (ICT Management) | YoxpewTikd 7.5
2 Wnotako Mapketivyk kal Mdpketivyk Kovwvikig Aiktiwong (Digital and | YmoxpewTtikd 7.5
Social Media Marketing)
3 Yxedlaopog kal Avamtuén Aladiktuakwv Epappoywv (Web Application Design | YmoxpewTikd 7.5
and Development)
4 ‘Epeuva Ayopdg kat Emotiun Aedopévwy | (Market Research and Data Science l) | YroxpewTiko 7.5
Y0Ovolo Miotwtikwv Movadwv A" e€aurvou 30 ECTS
A/A pabi- Titho¢ MaBrjpatog Katnyopia MOTWTIKEC
paTog MaBruatog | Movdadeg ECTS
1 HAektpoviko Eumoplo kat Wnolakég Ayopéc YTOXPEWTIKO 7.5
(E-Commerce and Digital Markets)
2 Ytpatnyikn HAektpovikng Emyeipnong kat ¥nelakol Mdpketivyk YTOXPEWTIKO 7.5
(E-Business and Digital Marketing Strategy)
3 Avamntuén kat Xpnuatodotnon Epywv H\ektpovikoL Emixelpeiv YTTOXPEWTIKO 7.5
(Developing and Financing an E-Business Project)
4 ‘Epeuva Ayopdg kal Emotripn AeSopévwy I YTOXPEWTIKO 7.5
(Market Research and Data Science Il)
YUvoho MiotwTikwv Movadwv B” e€aurjvou 30 ECTS
" e€dunvo
Metamtuyiokn Epyacia 30
Y0volo Miotwtikwv Movadwv ML 90
Meptypappata Mabnudtwy
MNMMZ «HAektpovikod Emiyelpeiv kat Wnelako MApKeTIVYK»
E€apnvo: 1o

Alaxeipion Texvoloylwv MAnpo@opiki¢ kal Emkowvwviag (ICT Management)
KatevBuvon-Tumoc: YmoxpewTikd - evikou Ymof3aBpou

ERSopadiaia Sidaokalia: 3

MoTtwTtikéG povadeg (ECTS): 7,5




85338

EQHMEPIAA THX KYBEPNHZEQX

TeUxog B'6704/31.12.2021

Mabnotakd amoteAéopata:

>TOX0C TOL Habnuatoc eival n Siepgvivnon Tou poAou
Kal TN emMidpaong Twv TANPOPOPIAKWY CUCTNUATWY
Kal Twv Texvoloylwv MANpo@opIkn¢ Kat EMmKovwviwy
(TME) oTig AelTOUPYIEG TWV ETTIXEIPAOEWY, HECA ATTO TNV
€€€Taon Twv CNUAVTIKOTEPWY HOVTEAWV Sloiknong TG
TEXVOAOYIOG TTOU XPNOIUOTTOIOUVTAL GTO CUYXPOVO ETTIXEL-
peiv. Na tov okomod auto e€etdldovTal, HECW PENETWV TTE-
PIMTWOEWV (case studies), pia o€lpd amd MANPoPopIlakd
OUOTAMATA KAl ETTIXELPNOIOKEG EQAPMOYEC TTOU UIOBETOU-
VTAL 0TO TMAQICIO TNG «SIEVPUPEVNG» 1) AANWG «PNPLAKAC
eMixeipnong», 6TwWG: Ta Zuotrpata Alaxeiptong Emxeipn-
olakwv MNopwv (ERP), ta Zuotiuata Alaxeipiong Xxéoe-
wv e Toug Meldteg (CRM), Ta ZuotrApata Alayesipiong
E@odiaotikic AAuacidac (SCM), ta Xuotiuata Ymootn-
pt&ng Amogpdaoewyv (DSS) kat ta Xuotipata Alaxeipiong
'vwong (KWS). Akéun avapévetal va mapouctacTouV
Kat va Xpnotpomoln8ouv BacikEG AEITOUPYIKEG LOVADES
TwV SNUOPINECTEPWVY CUYXPOVWV TTANPOPOPIOKWY OU-
OTNMATWYV - ETTIKEIPNOIAKEG EQAPUOYWY, TWV ZUOTNUA-
Twv Alayxeiptong Emixelpnolakwyv Mopwv (ERP) i/ kat twv
Juotnuatwyv Alaxeiptong MNehatelakwyv Xxéoewv (CRM),
O€ EPYAOTNPLOKO EMimedO.

TéNOC, avapéveTal va TIPOCEYYIOTEL OAIOTIKA N oNpa-
VTIKOTNTA TWV SeSoPéVV Kal TWV TTANPOPOPIWY OTN
AQUN EMIXEIPNUATIKWY aTTO@AcEWV. [a TNV MAnpéotepn
KOTAvONOT TOUC AVAPEVETAL va €EETAOTOUV Ol AUCEIG
TTOU TTIPOCPEPOVTAL HECW TNG UTTNPETIAg vEpoug Google
Analytics.

Me Tnv mepdtwon Tou Pabruatog ol goltnTéC Ba eivat
o€ Béon va:

1. AvayvwpiCouv tn onuavtikétnta Twv TME Kal Twv
TTANPOYOPIOKWY CUCTNUATWY OTO CUYXPOVO ETIXELPN-
patikd mepiBANov.

2. Alakpivouv TI¢ BacikéC KATNYOPieC Kal Ta KUpLa Xa-
PAKTNPIOTIKA TWV CNUAVTIKOTEPWVY CUYXPOVWV TTANPO-
POPLOKWY CUCTNUATWY KAL ETTIXEIPNOLAKWY EQAPHUOYWV.

3. ASlohoyoUv Tnv moldTNTa Kal TI SuVaTOTNTEC TWV
TME o€ pia emyeipnon/ opyaviopo.

4. TvwpiCouv TNV TEXVOAOYIKH] UTTOSOMN TWV OUYXPO-
VWV TTANPOPOPLOKWY AUGEWV.

5. Avayvwpilouv Tn onuavtikétnTa Twv dedopévwy
Kal TNG MAnpo@opiag otn AYN EMIXEIPNUATIKWY aTTO-
PACEWV.

6. E@appolouv TIG NAEKTPOVIKEG UTTNPETIEC TTOU TTa-
péxovtal amd TIC BACIKEG AEITOUPYIKEG LOVASEC TWV X U-
otnudtwv Alaxeipiong Emyeipnotakwv Mépwv (ERP) kat
Yuotnuatwy Alaxeiptong Melatelakwyv Xxéoswv (CRM).

7. E@apuolouv TIC TAPEXOUEVEG AEITOUPYIEC TWV
Google Analytics wote va e§dyouv onuavTikég mAnpo-
(POPIEC yla TNV UTTOOTAPLEN TWV ETIXEIPNUATIKWV TOUG
ATTOPACEWV.

Meplexopevo pabnuatogc:

Y1a mAaiola tou padnpatog e€etalovtal ta €€ng avi-
Keipeva:

« Ta EMIKEIPNMATIKA TTANPOPOPIAKA CUCTAUATA OTO
OUYXPOVO ETIKELPEIV.

« MNaykdopio n-emixelpeiv Kat cuvepyaoia.

« Emiteuén avtaywvioTIKoU TTAEOVEKTHATOC UE TIAN-
POYOPIaKA CUCTAMATA.

+ HOIkd kat kowwvikd {NTripaTa OXETIKA PE TA TTANPO-
(POpPLOKA cUOTAUATA .

+ YroSopur TnG TeXVoAoyiag Twv mANpoQopLwY Kal TNG
EMKOIVWVIaAC.

« Emiteuén emixelpnolakng aploTeiag Kal OXEoEWV e
TOoUuC TEAATEC.

« BeATiwon Tng ARG amogaocswv Kat Tng Staxeiptong
TWV YVWOEWV.

« Avantuén kat Slaxeipion cuoTtnUATwy.

« ZNUavTIKOTNTA S€S0UEVWVY Kal TTANPOPOPIWV OTN
AAUN ETTIXEIPNUATIKWY ATTOQACEWV.

« MNpakTikn epappoyn Staxeipiong dedopévwy kat €a-
YWyng mAnpo@opikwv pe Google Analytics.

- MpaKTIKA €@appoyr og clyxpova TANPOPOPLAKA
OUCTAMOTA KAl SNUOPIAEIC ETTIXELPNOIOKES AUOELC.

A&loAoynon goltntwy:

« Fpamtn e€€taon (60%)

+ NapouclACEIC EPYACIWY ATOMIKES Kal OadIKEC (40%)

BiBAoypaepia:

1. Blokdyk, G. (2019). Google Analytics: A complete
guide - 2020 Edition. ISBN: 978- 0655913849.

2.Kroenke M. D., and Randall, J. B. (2016). MAnpo@op!l-
akd Xuotuata Aloiknong otnv mpdén. Ekddoelg Broken
Hill Publishers Ltd, Aeukwaoia, Kompoc.

3. Laudon, C. K., and Laudon, P. J. (2014). M\npogop!t-
akd Xvotnuata Aloiknong (11n Apepikavikn ‘Ekdoon).
Exbooeic KhelddpiBuog, ABrva.

4.Leuenberger, E. (2018). Google Analytics Uncovered:
How to Set Up and Maximize Ecommerce Data in Google
Analytics. Voom Ventures, LLC.

5. Rainer, K., & Prince, B. (2017). Introduction to
Information Systems (7th Edition). Wiley.

6.Turban, E., Pollard, C., &Wood, G. (2018). Information
Technology for Management: In- demand strategies for
performance, growth and sustainability (11th Edition).
Wiley.

7. Wallace, P. (2014). MAnpo@oplakd Zuotiuata Atoi-
Knonc. Ekdooeig Kprtikry, ABriva.

8. BhayomoUAou, M. (2020). Wnelakd MdpkeTivyk: Amid
™ Bewpia otnv mpdén. Ekddoelc Rosili, ABriva.

9. EmmAéov dpBpa, PENETEC TIEPITTTWOEWVY Kal UAIKO
Ba Sivovtal katd Tn Sidpkela Twv SlaéEewv ocLPPWVaA
HE TNV EMKALPOTNTA KAl TIG £EENIEEIG OTNV OIKOVOia Kalt
TIG ETTIXEIPNOEIG.

Ynolakd MapkeTivyk kat Mapketivyk Kotvwvikig At-
KTOwong - (Digital and Social Media Marketing)

E€aunvo: 10

KatevBuvon-Tumog: YmoxpewTikd - MevikoU YmoRd-
Bpou

ERSopadiaia Sidaockahia: 3

Motwtikég povadeg (ECTS): 7,5

Mabnotakd amoteAéopata:

To Yneako marketing kat ta péoa KOWVWVIKAG SIKTU-
WOoNG AMOTEAEL AVATOOTIOOTO KOMMUATL TOU MiyHATOG
marketing Twv cUYXpPOVWV ETTIXEIPICEWV KAl OpYavI-
OMWV. 2TOXOC TOU HOBATOC €ival va avamTuéel Tig Yn-
PIAKEG IKAVOTNTEG TWV QOITNTWY OTNV XPri0oN TWV VEWV
QUTWV HECWV KAl VA TOUG EOIKEIWTEL PE TIG MEBOSOUC
Ta epyaAeia kat TIC SUVATOTNTEC TTOU AUTA TIPOCPEPOLV
oto marketing kat Tnv emKovwvia.
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To pdOnua dopeital os 2 Pacikég evoOTNTEG. XNV
TPWTN €votnta mapouociddovtal Kal avaivovTtal ol
Baoikég évvoleg Tou marketing kal TG CUPTTEPIPOPAS
KOTaVOAWTH 0To Pn@Lako mepiBaAloy, aAAa Kal Ta KU-
pla ETTIXEIPNUATIKA HOVTEAA Pn@LakoU Kat social media
marketing, onwg affiliate marketing, viral marketing,
personalisation, content marketing kat Search Engine
Optimization (SEO), TinoAdynon, diaxeipton moAATTAWY
KOVOAMWV S1avoung Kal SIaXEipIon OXECEWV UE TOUG TTE-
Atec-kovotnTa. 2N SeVTEPN EVOTNTA TO EVOlAPEPOV
TOU HABAMATOC EMKEVTPWVETAL OTN CNUAcia Kal T
Xprion Twv epyaleiwy Tou Pnelakov marketing 6Twe to
Google AdWords, To Facebook ads, To email marketing,
Kal tn xpnon tou YouTube w¢ kavaAl emKolvwviag, Kal
TNV mapaywyr oxeTikol UAIkov. Kat otig SU0 evoTnTeEg
Sivetal épeaacn otnv XPron Twv KIVNTWY CUCKEUWY TOCO
Ao TOUG KATAVAAWTEG OO0 KAl ATTO TIG ETTIXELPN OELG.

Me tnv mepdtwon Tou padbrpatog ol goltnTtég Ba gival
o€ Béon va:

1. AvtihapBdvovTal Tn onuacia kat Tov poAo Tou Yn-
@lakoL marketing Kat Twv PEOWV KOIVWVIKAES SIKTUWONG
ota mAaiola Tou oAloTikoU marketing Tng emixeipnong/
opyaviopou.

2. AlaxelpiCovtal OXEOELG e TTENATEG KAl KOWVOTNTEG
OTa PEOA KOWWVIKAG SIKTUWONG.

3. Avalbouv kat va oxedtalouv Spdoelg Kal EQAapUOYES
Ynelako Kat social media marketing ota mAaiola piag
ETMIXEipnong/opyavicuou.

4, Anpoupyouv VAIKO yia Xprion oTo Pn@lakd Tepl-
BaANov kal Ta péoa KowVIKAG SIKTUWONG UIAG ETTIXE(-
pnon¢/opyaviopou.

5. YAomoloUv Spdoelg emKolvwviag Kat TpoBoAng o
PN@Lako EPIBANOV UE TNV XPHON TWV AVTIOTOIXWV Y-
PIAKWV EPYANEiWV.

Meplexopevo pabnuatoc:

>Ta mhaiola Tou padnuatog e€stdlovtal ta €€ng avTi-
Keipeva:

« Eloaywyrj oto marketing kat to Pn@lako marketing

+ JUUTTEPIPOPA KATAVOAWTH KAl N ONACia TG Kowvo-
TNTAC OTO PNPLOKO TTEPIBANOV.

«Emiyelpnuatikd povtéhamarketing:affiliate marketing,
viral marketing, crowdsourcing, advergaming -
gamification.

« Content marketing kat Search Engine Optimization.

« @¢éuata marketing mix oto Yn@lako mepIPBAAov.
TipoAoynon, kavalia Slavounc.

« Xxedlaopoc kapmaviag mpofoArc | : Google Adwords

« Yxeblaouoc kapmaviag mpoPoAic Il : Facebook Ads
Kat Instagram.

« 2xedlaopoc kapmaviag mpoRoAne li: YouTube.

« Email Marketing

« MeAétec Mepumtwoewvy - Project

A&loAéynon goltntwv:

« Ekmmévnon Kal mapouciaon Epyactwy - ATOMULKEG KAl
oMadIKEC (100%)

BiBAloypacpia:

1. Ashley, C., & Tuten, T. (2015). Creative strategies in
social media marketing: An exploratory study of branded
social content and consumer engagement. Psychology
& Marketing, 32(1), 15-27.

2. Baccarella, C. V., Wagner, T. F,, Kietzmann, J. H,,
& McCarthy, I. P. (2018). Social media? It’s serious!
Understanding the dark side of social media. European
Management Journal, 36(4), 431-438.

3. Belch, G., & Belch, M. (2014). The role of new and
traditional media in the rapidly changing marketing
communications environment. International Journal of
Strategic Innovative Marketing, 1(3), 130- 136.

4, Chaffey, D., & Ellis-Chadwick, F. (2019). Digital
marketing. Pearson UK.

5. Chaffey, D. (2015). E-business and E-commerce
Management: Strategy, Implementation and Practice.
Pearson Education.

6. Kaplan, A. M., & Haenlein, M. (2010). Users of the
world, unite! The challenges and opportunities of Social
Media. Business horizons, 53(1), 59-68.

7. Kietzmann, J. H., Hermkens, K., McCarthy, I. P,
& Silvestre, B. S. (2011). Social media? Get serious!
Understanding the functional building blocks of social
media. Business horizons, 54(3), 241-251.

8. Laudon, K., & Traver, C. (2018). E-Commerce 2018:
business. technology. Society (14th global edition).
Pearson.

9. Mangold, W. G., & Faulds, D. J. (2009). Social media:
The new hybrid element of the promotion mix. Business
horizons, 52(4), 357-365.

10. Qualman, E. (2010). Socialnomics: How social
media transforms the way we live and do business. John
Wiley & Sons.

11. BAaxomouAou, M. (2020). Wnetakd MApKETIVYK:
And T Bewpia otnv mpdaén. Ekdooelg Rosili, ABriva.

12. Kapoupa A. (2016), Emkowvwvia kal Alagridion ota
Méoa Kowvwvikig Aiktowong., EkS. Alovikog, ABrva.

13. EmmAéov apBpa, HEAETEG TIEPUTTWOEWV KAl UAIKO
Ba Sivovtal katd ™ Sidpkela Twv Staré€ewv clPWVa
HE TNV EMKAIPOTNTA KAl TIG £E€NIEEIC OTNV OIKOVOUia Kal
TIG ETIKEIPNOELG.

Yxeblaopog kat Avantuén Aladiktuakwv Epapuoywv -
(Web Application Design and Development)

E€dunvo: 10

KatevBuvon-TUmog: YTTOXPEWTIKO - MevikoU YmoRd-
Bpou

ERSouadiaia Sibaokalia: 3

Motwtikég povadec (ECTS): 7,5

MaBnotakd amoteAéopata:

Y TOX0G TOU HaBRATOC gival n eMOKAOTNON, KATavonon
Kal EQapHOYN TwV CUYXPOVWV TEXVOAOYLWV TTOU EUTTAE-
KovTal 0TnV avAantuén cusTNUATWY Kal EQAPHUOYWY OTO
Sladiktuo.

Ei8ikdTEPQ, avallovTal Kal avantuooovTal EPAPUOYES
070 81a6iKTVO, TOGO Ao TNV MAEUPA TOU TTEAATN (client) -
pe xprion HTML, CSS, Javascript, kat jQuery -, 600 kat ano
NV MAeVpd tou SlakoptoTr, e PHP. EmmAéov, peletw-
vtal pébodol Slacuvdeonc TwV EPAPHUOYWY IE OXEOLA-
Ké¢ Baoelg Sedopévwy, SQL. EISIKA pépiuva avapévetal
va 600¢i 0Tn duvatdTNTa LAOTTOINONG EPAPHOYWV Yla
ATTOOTOAN NAEKTPOVIKWY UNVUUATWY - uTtooThptén email
marketing - Kal KIvNTWV CUCKEUWV.

Me tnv mepdtwon Tou pabrjuatog ol goltnTtég Oa sival
o€ Béon va:



85340

EQHMEPIAA THX KYBEPNHZEQX

TeUxog B'6704/31.12.2021

1. EmA&youv TI¢ KATAANNAEG TTPOYPAUMUATIOTIKEG AUOEIG
yla tnv umootipEn Twv S1adIKTUOKWY TOUG EQAPHOYWV.

2. Mpoaobdlopilouv Ti¢ BepeMwdeIg apxEC TTou SlEmouy
T0 0XeS1A0UO KAl TNV avATTTUEN EVOG LIOTOTOTIOU.

3. Avamnrtuooouv kat va Siaxelpifovtal aNnAemdpa-
OTIKEC 10TOOENIOEC.

4. Avamrt0OO0UV EQAPHOYEG YIA KIVNTEG OUCKEUEG.

5. AvamTUoo0ouV EQAPHOYEG UIODETWVTAG OUYXPOVEC
TIPOYPOAUUATIOTIKEG TEXVIKEG.

Meplexopevo pabnuatoc:

>1a mAaiola tou pabnuatog e€etalovtal ta £€€ng avi-
Keipeva:

- Eloaywyn oto 81adikTtuo Kal oTov maykOoLo 1oTd.

« H yA\wooa HTML: Souikd otoixeia kat mapadeiypata
HOPYOTIOINONG KEIWEVOU.

« Alapopewon oelidwv pe CSS (Cascading Style
Sheets).

« Avamtuén S1adIKTUAKWY g@appoywy e JavaScript
kal HTML (Zuvtaén tng JavaScript, uetafAnTtég, avTikei-
MEVQ, TTIVOKEG, TENEOTEG, ENEYXOC).

« ZUMBAvTa KAl TTPOYPAMMATIONOC (event-oriented
programming).

« Baoika avtikeipeva tng Javascript.

+ Ooppec.

« Eloaywyn otnv PHP (server-side scripting).

« Baoikd otolixeia tng PHP (evtoAég eAéyxou, emava-
Anyne).

« ATTooToAn Sedopévwy amo PopueC o€ oevdapla PHP.

« Global variables. Auvauikéc tomoBeaiec 1oToU.

« Alaxeiplon apxeiwv kat amooTtolr apxeiwv oto web
server.

+ AlaSIKTUOKEC EQAPUOYEC LUE TTOAATIAEC POPUEG (XPN-
on hidden fields kat sessions).

« Yuvepyaoia PHP & MySQL.

- MoTtomoinon xenotn He Xxprion cuvodwv.

- Epappoyég pe PHP & MySQL.

« EQapuoy£C yia armooToAr NAEKTPOVIKWY UNVUUATWY
KAl KIVNTEG OVUOKEVEG,.

A&loAOynon goltnTwy:

- Tpantn e€€taon (60%)

+ MNapoucIAoELC EpYACIwV ATOUIKEG KAl OASIKEC (40%)

BiBAloypaepia:

1. Deitel, P. J., and Deitel, H. M. (2011). MpoypauuaTti-
ouoc¢ Internet & World Wide Web (4n ‘Ek6oon). EkSo0oelg
M. Tkioupdag, ABrva.

2. Duckett, J. (2014). Web design with html, css,
javascript and jquery set. Wiley.

3.Duckett, J. (2011). Html & css: Design and build web
sites. Wiley.

4. Lockhart, J. (2015). Modern php: New features and
good practices. O'Reilly Media Inc, USA.

5.Tatroe, K., & Macintyre, P. (2020). Programming php:
Creating dynamic web pages (4th Edition). O'Reilly
Media Inc, USA.

6. Ullman, L. (2009). Eloaywyn otig PHP 6 kat MySql 5
ME €IkOVEC (1n Ekdoon). Ekddoeic KhelddpiBuocg, ABrva.

7.Young Rewired State (2017). Get coding!: Learn html.
css & javascript & build a website, app & game.Young
Rewired State.

‘Epeuva Ayopdg kat Emotriun Aedopévwy | - (Market
Research and Data Science |)

E€aunvo: 1o

KatevBuvon-Tumog: YmoxpewTikd - Mevikou YmoRd-
Bpou

EBSouadiaia didaokahia: 3

MiotwTtikég povadeg (ECTS): 7,5

MaBnolakd amoteAéopata:

3 TOX0G TOU HaBruaToC ival n Katavonon Twv Bacikwv
mpooeyyioewv yia tn die€aywyn épeuvag ayopdc Kat n
EPAPHOYN OXETIKWV HEBOSWV avdhuongc. EldikdTtepa, TO
MABN A OKOTIEVEL VA EICAYEL TOUC QOITNTEC OTNV ETTIOTH-
pNn Twv dedopévwy Kal va Toug fondroet va pabouv Kal
va epappdlouy Ta BacikA OTATIOTIKA EpYAAEia, Ta omoia
BewpouvTal XprioIa yia Tn cuvoyn Kal Tnv mapouaciaon
TwV mapeABévVTWY yeyovotwy, Sedopévwy ri/kat hnpo-
POPIWV, TTPOCAPUOCUEVA OTO TTESIO TOU UAPKETIVYK.

Q¢ ek ToUTOU, Ba pABouv MW va cUAéyouv Sebo-
péva, TPWTOYEVN 1 SEUTEPOYEVH, KA OTN OUVEXELD VA
TO PETATPETOLV TTEPIAAYPELC TTOU UTTOPOUV EUKOAA va
katavonBouv Kal va TapouctacTouv. EmmAéoy, eloayel
TOUC QOITNTEC OTIC OEPENIWOELG EVVOLEC TNG OTATIOTIKAG
OUMTTEPACHATONOYIAC, OTIWE N EKTIUNGCN TTAPAUETPWY KAl
0 é\eyX0¢ UTTOBECEWY, KOBWC Kal O€ OTATIOTIKA EpYalEia
XPNOIMA OTNV EMIXEIPNOLAKN AVAAUTIKE, OTIWG N avaAuon
OUOXETIONG, Ol €AeyXOl UTTOBECEWV, OL PN TTOPAETPLKOI
€Aeyxol kal n avaAiuon dtakvpavong. Aivetal meploodte-
PO £UPACH OTIG EQAPUOYEG KAl OTNV EPUNVEIQ TV ATTO-
TENECUATWY, TApd 0Tn Bewpia Kat Toug UTTOAOYIOUOUC,.

TéNog, peAeTwvTal TOLOTIKA oToIXEia avaluong edo-
MEVWV KAl TTANPOQOPLWY, HIE EUPAC OTNV AVOAUTIKN TOU
MAPKETIVYK.

Me Tnv mepATwon Tou Pabruatog ol goltnTéC Ba eivat
o€ Béon va:

1. T'vwpiCouv TI¢ BaCIKEC EVVOIONOYIKES TTIPOCEYYIOELG
NG EMOTAUNG Sedopévwy Kal TG €peuvac ayopdg, Tpo-
OOPHOOUEVA OTO HAPKETIVYK.

2. Epappolouv texvikég culoyng dedopévwv.

3. Kwdikomolouv ta dedopéva Touc.

4. Epappolouv Bacikég ueBodouc meplypagikng ota-
TIOTIKNG.

5. YAOTOLOUV N TTAPAMETPIKOUG EAEYXOUC.

6. Epapuolouv eEAéyXOoUC CUOXETIOEWV HETABANTWV Kal
ENEYXOUG UTTOBECEWV.

7. YhomoloUv avaAUoelg SlakOpavonc.

8. Avaluouv moloTikwg dedopéva amd Kovwvikd Si-
KTua.

9. Katavoouv kat epunveVOUV Ta AMOTEAECUATA TWV
AVOAUOEWV TOUC.

10. ZUVTACOOULV AVAPOPEC TWV ATTIOTEAECUATWV TNG
gpeuvNTIKNC Tou Stadikaaoiac.

Meplexopuevo pabruatog:

2ta maiotla Tou padnuatog e€stdlovtal ta €€ng avtl-
Keipeva:

« Eloaywyn otnv Epguva ayopdc kat otnv Emotiun
dedopévwv.

- Kataption gpeuvntikol mAdvou kal peBodoloyia
€peuvag oto marketing.

+ Baoikd oTolxEi0 OTATIOTIKWV ANOYICUIKWV ETTECEPYATI-
ag 6edopévwy (Python - R - SPSS - Stata) kat xprjon Toug
oTNV €peuva ayopdg Kal To marketing.
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« Texvikég ouloyn g dedopévwy - Epwtnuatoldyla kal
E€6puEn Sedopévwy (Data mining).

- Mpoetolpacia - eneepyacia Sedopévwy.

« Meplypa@Ikr OTATIOTIKN KAl CUCXETIOEIG HETAEU pE-
TaANTWV.

« Mn mapapeTpikoi ENeyxol.

«MoooTikA avaiuon: Baoikd otatioTika peyeon, Eey-
xol urmtoBéoewv, Avdhuon Siakupavong (ANOVA).

« MoloTikn avdAuon : AvdAuon meplexopévou, Social
Media, melpapatikég pébodol.

« Baolkkd oTtolxeia avaAUTIKAG TOU MAPKETIVYK
(marketing analytics).

- 2Uvtaén Kal Tapouciacn avag@opwy Kal aTOTEAE-
OMATWVY €peLVNTIKAG Sladikaciag.

A&loAdynon goltnTwv:

« lpamntn e€€taon (60%)

« [apoucIACEIC EPYACIWY ATOUIKEC KAl OASIKEC (40%)

BiBAloypacpia:

1. Field, A. (2013). Discovering statistics using IBM
SPSS. Sage

2. Grus, J. (2019). Data science from scratch: First
principles with Python (2nd Edition). O'Reilly Media
Inc, USA.

3. Malhotra, N. K., Nunan, D., & Birks, D. F. (2017).
Marketing Research: an applied approach (5th edition).
Pearson.

4., Mazzocchi, M. (2008). Statistics for marketing and
consumer research. Sage.

5. Provost, F., & Fawcett, T. (2013). Data science for
business. O'Reilly Media Inc, USA.

6. Radziwill, M. N., & Benton, C. M. (2019). Statistics
(the easier way) with R (3rd Edition). Lapis Lucera, USA.

7. Sekaran, U., & Bougie, R. (2010). Research methods
for business: A skill building approach (5th Edition).
Wiley.

8. Z1wukog, I., & Bacihakomoulou (2005). Eeapuoyn
peBOSwV avaluong otnv épeuva ayopdc. Ekdooeig Xta-
HoUANG, ABrjva.

E€aunvo: 20

HAektpoviké Eumdplo  kat
(E-Commerce and Digital Markets)

KatevBuvon-TuUmog: YoxpewTIKO - levikou YmoBd-
Bpou

ERSopadiaia Sidaokalia: 3

Motwtikég povadeg (ECTS): 7,5

Ma6noiakd amote éopata:

> TOX0C TOU HABAMATOC €ival N KATAVONOoN Kal EEOIKEI-
WOon PE TIG OUYXPOVEG AUCEIG KAl EQAPHOYEG TOU NAe-
KTPOVIKOU EUTTOPIOU KAl TOU NAEKTPOVIKOU ETIXEIPEV ATTO
amoyn €MIKEIPNOLAK, TEXVOAOYIKH, CUVONKWV ayopdg
Kat ePIBANMOVTOC. AVAUEVETAL VO TIPOOEYYIOTOUV Kaipla
{NTAMATA NAEKTPOVIKWY CUVAANAYWV KAl ETTIXEIPNA-
TIKWV N-UTTNPECIWV TTOU eMNPEAlouV AUECA 1 EUUECT
Tn olyxpovn €MIXEipnoN, EIKOVIKA 1}/ Kal Tapadoolakn.
Eidikotepa, Baoikég evotnTeg TOu Habnuatog Ba armo-
TENEOOUV: 1N MENETN TWV NAEKTPOVIKWV ETTIXEIPNUATIKWV
MOVTEAWV KAl TWV XAPAKTNPLIOTIKWY TOUG, N onuacia
TWV KOWWVIKWV SIKTUWV Kal TWV KIVATWV OUCKEVWV
OTO OUYXPOVO NAEKTPOVIKO EUTIOPIO, TA OTASIA TOU

WYnolakeg  Ayopég

NAEKTPOVIKOU £OSIACHOU KAl TWV SIETIXEIPNOIOKWV
N-ocuVaAAaywv, Ta €idn Kal Ta XapaKTNPIOTIKA TWV NAE-
KTPOVIKWV TTANPWHWY, N ACPANELA TWV GUVOANAYWV Kal
n oLVSEON TWV BACIKWY ETTIXEIPNOIAKWY EQAPUOYWV
€ TO NAEKTPOVIKO eumoplo.01 mpoavagpepBévtec Oepa-
TIKEG AVAIEVETAL VO TIPOCEYYIOTOUV KAl HECW UEAETWV
TMEPIMTWOEWV (case studies). Emiong, o€ epyactnplako
emimedo, ol POITNTEC AVapEVETAL VA avamTuéouy Kal va
SlaXEIPIOTOUV IOTOTOTIOUG, PE TN XPriON CUCTNUATWY
Slayeiplong meplexouévou.

Me tnv mepdtwon Tou pabrjuatog ol goltnTtég Oa sival
o€ Béon va:

1. AvayvwpiCouv Tn onUavTIKOTNTA TOU NAEKTPOVIKOU
EUTTOPIOV OTO CUYXPOVO ETTIXEIPEIV.

2. Alakpivouv TIG BaCIKEG KATNYOPIEC TWV NAEKTPOVI-
KWV ETTXELPNHATIKWV LOVTEAWV.

3. Avayvwpifouv Ta KUpLla XOpaKTNPLIOTIKA TwV NAE-
KTPOVIKWV ETTIXEIPNUATIKWY SpAoEwV.

4. Alakpivouv TI¢ Baoikég Katnyopieg Tou Siemiyxelpn-
OlOKOU NAEKTPOVIKOU EUTTOPIOU KAl TOU NAEKTPOVIKOU
gpodlacpou.

5. AvayvwpiCouv ta KUpla {NTAPATA ACPANEIAC OTIC
NAEKTPOVIKEG CUVANNAYEC.

6. Alohoyouv TiG SuVaATOTNTEC TWV TTAPEXOUEVWY OU-
OTNUATWY NAEKTPOVIKWY TTANPWHWV.

7. AvayvwpiCouv Tn onuavTikOTNTA TWV KIVNTWV GU-
OKEVWV KAl TWV KOWVWVIKWV SIKTUWV 0TO OUYXPOVO NAE-
KTPOVIKO EUTTOPIO.

8. Afloloyouv Kal eMAEyouV TTolEC AUCEIC NAEKTPOVI-
KWV cuvaAhaywv Taiptdlouv KaAuTtepa ota dlaitepa
XOPOKTNPLOTIKA TWV NAEKTPOVIKWV ETTIXELPNUATIKWY
MOVTENWV.

9. AvayvwpiCouv Tn GNUAVTIKOTNTA TWV KUPIOTEPWVY
ETIXEIPNOIAKWV EQappoywv oTn Siekmepaiwon AUoewv
NAEKTPOVIKOU EUTOpPIOU.

10. Avarmrtuooouv kal Staxelpifovtat aAAnAemdpaoTi-
KEC l0TOOENIOEC.

Meplexopevo pabnuatoc:

>Ta mhaiola Tou padnpatog e€etdlovtal ta €€ng avTi-
Keipeva:

« Eloaywyikd {nTtrjpata Kal €VVOoLEG TIPOCEYYIOEIG TOU
NAEKTPOVIKOU EUTTOPIOV/ ETIXEIPEIV.

« HAEKTPOVIKA ETTIXEIPNUATIKA OVTEAQ.

« ONokAnpwpévn Bewpnon S1adikaciag NAEKTPOVIKNC
ETTIXEIPNMATIKAC OpdonC.

« EIKOVIKEG eTTIXEIPNOELG.

« Alemixelpnotakd HAekTpoviko Epmdplo kat nAektpo-
VIKOG £QOSIaoUOC.

+ Kivntd eumoplo/ emiyelpeiv.

« Kovwvikd 8iktua Kat NAEKTPOVIKO UTOPLO/ ETTIXEL-
pEiv.

« 2TPATNYIKA Kal OXESIAOUOG NAEKTPOVIKOU KATAOTH-
paTog.

« HAeKTPOVIKEC TTANPWHEC.

« M\npo@oplakd cuotrpata Slaxeiplong oxECewV UE
TTENATEC KAl NAEKTPOVIKO EUTTOPLO/ ETTIXEIPEIV.

« E@odiaoTikr ahucida Kal NAEKTPOVIKO EUMOpIO.

« ACQAAELID NAEKTPOVIKOU EUTTOPIOU.

« Epappoyr Tou nAektpovikol/ KivnTou gumopiou/
eTIXEIPEIV 0 S1APOPOUC EUTTOPIKOUS KAASOUG.
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« Avamtuén 1otoTtémou pe xprion ocuoTuaTog Slaxei-
plong meplexopévou (CMS).

A&loAOynon goltnTwy:

- Fpantn e€€taon (60%)

+ MNapouclAoELC EpyasIwV ATOUIKES KAl OUASIKES (40%)

BiBAoypaepia:

1. Chaffey, D. (2016). Wnoplakég Emyelprioeig kat HAe-
KTPOVIKO Eumoplo: Xtpatnyikn, YAomoinon kait Epappo-
yn. Ekdodoeig KAetdapBuocg ENME, ABryva.

2.King, D., Turban, D. C,, Turban, E,, Lee, J., Liang, T.-P.
(2015). HAekTpovikd Eumdplo. Ekdooeig X. Nkioupda kat
>1A EE, ABrva.

3.Laudon, K. &Traver, C. G. (2018). HAekTpOVIKO Epmo-
plo (14n ékdoon). Ekdooelg A. Mamacwtnpiou kat 1A
IKE, ABrva.

4. Rutledge, P-A. (2014). Omtikdg odnydg Ttou
WordPress. Ek§ooeig M. Tkioupdag, ABrva.

5. BAaxomouUhou M., kat Anuntetddng X. (2014), HAe-
KTPOVIKO Emixeipeiv kat MAPKETIVYK - KavoTtopa povtéha
Kal OTPATNYIKEG 0TNV Yn@lakn emoxn. Rosilis, ABriva.

6. BhayomoUAou, M. (2020). Wnelako Mdpketivyk: Amid
™ Bewpia otnv mpdén. Ekddoelc Rosili, ABriva.

7. Mmikag, I. (2015). MdBete to WordPress 4x. Ek§6oelg
KAelddapiBuoc, ABrva.

8. EmmAéov dpOpa, HENETEG TIEPIMTTWOEWVY Kal UNIKO
Ba Sivovtal katd tn Sidpkela Twv SloAé€ewv clUPWVA
HE TNV EMKALPOTNTA KAl TIG £E€NIEELG OTNV OlKOVOia Kalt
TIG ETIXEIPNOELG.

Ytpatnyikr HAektpovikig Emyxeipnong kat Ynelakov
Mdpketivyk - (E-Business and Digital Marketing Strategy)

E€dunvo: 20

KatevBuvon-Tumog: YmoxpewTikd - MevikoU YmoRd-
Bpou

ERSopadiaia Sidbaokalia: 3

MoTtwtikég povadeg (ECTS): 7,5

Mabnolakd amoteAéopata:

H otpatnyikn piag emyeipnong amoteAei tov odnyo
yla TNV avamtuén Kat EMEKTAON TNG, EITE OTO PNPLAKO
€ite 0TO MOPASOOIAKS ETTIXEIPELV. XTO HABNUA autod Oa
€€€TAOOUE TIC TTNYEC TOU AVTAYWVIOTIKOU TTAEOVEKTA A
TOG Yl TIG e-ETIXEIPNOELG Kal Bépata TTou ArmtovTal 0To
OTPATNYIKO Yn@lako marketing.

Ot poitnTéc Ba €pBouv o€ emapn kKat Ba e€oikelwBouv
JLE TA TTIO ONMAVTIKA EPYOAEIQ OTPATNYIKAC AvAAUONG Kal
AQUNG OTPATNYIKWV armo@acewv. Me tn Bor|0&ta peheTwv
TEPIMTWOEWV Ba E0TIA00UUE TNV TPOCOX! Lag o€ BEpa-
Ta €10660U O€ VEEC ayopEC, SlapopoTtoinong, Yn@lakou
METAOYXNUATIOMOU Kal Ba e€€TACOUUE TA VEA LOVTENA
e-ETMIXELPELV Kal Pnelakol marketing.

TéNog ol porTNTEC péoa amd €va project, Tou Ba ekmmo-
VRAooULV 0Ta TAdioLa Tou pabriuatog, Ba katavorioouv
S1adikacia Tou otpatnylkoL oxeSlAoUOU yia TO NAEKTPO-
VIKO eTIXEIPEIV Kal TO Pn@lakd marketing.

Me tnv mepdtwon Tou Pabruatog ol goltnTég Ba eivat
o€ Béon va:

1. Katavoouv Tn onuacia tng otpatnylikng oto ovy-
XPOVo PN@Lakd mepBAANov.

2. AvaAUouV To EWTEPIKO KAl ECWTEPIKO OTPATNYIKO
mepIBAN\oV Hlag e-emixeipnong.

3. Xxeb1alouy, emAéyouv Kal va LAOTIOIOUV OTpaTNy!-
KEC yla e-gmIXElPEiv Kal Pnelako marketing.

4. A&loAoyoUV TNV AMTOTEAECUATIKOTNTA TNG EKAOTOTE
OTPATNYIKAG.

5. Mapouctdlouv avapopEC OXETIKEG UE TNV OTPATNYL-
KK} TTOU €XEL EMAEYEL KAl TA ATOTEAEOUATA TNG.

Meplexopevo pabriuatog:

2ta mAaiota Tou padnuatog e€stdlovtal ta €€ng avtl-
Keipeva:

« ZTpatnyikn: Kipla otoiyeia kal BacikéC OTPATNYIKEG
AVTAYWVIOTIKOU TTAEOVEKTHUATOC.

« Avdluon sowteptkoU Kat e§wTtepikol mepIBANovVTOC:
SWOT kat PESTEL analysis.

« 2TPATNYIKN avAAuon cUyXPovou Pn@Lakou mepLBAA-
\ovToc.

« 2TPATNYIKO marketing: évvola kat onuacia.

+ 2TPATNYIKOG OXeOIAOUOC e-EMIXEIPEV KAl PnPLaKoU
marketing.

« Texvikég APng amo@aoewv.

« EmAoyn otpatnylkng kat uhomoinon oTPaTNYIKAG.

+ A€loAOYNON OTPATNYIKWYV e-ETIXEIPEV Kal Pn@laKoU
marketing.

« Néa povTéha e-eTTIKELPELY, KAl PNPLAKOG LETACKN UA-
TIOUOG.

« MeAétec Mepimtwoewy - Project.

A&loAoynon goltnTwy:

« Ekmévnon kat mapoucioon pyaciwv ATOMUIKWY Kal
opadikwy (100%).

BiBAoypaepia:

1. Angeloska-Dichovska, M., & Petkovska-Mirchevska,
T. (2017). Challenges of the Company in the New
Economy and Development of E-business Strategy.
Strategic Management, 22(2), 27-35.

2. Chaffey, D. (2015). E-business and E-commerce
Management: Strategy, Implementation and Practice.
Pearson Education.

3. Felix, R., Rauschnabel, PA. and Hinsch, C. (2017),
“Elements of strategic social media marketing: a holistic
framework”, Journal of Business Research, Vol. 70, pp.
118-126.

4. Jelassi, T, & Enders, A. (2014) Strategies for e-Business:
Concepts and Cases, 3rd Edition, Pearson Education.

5. Johnson, G., Scholes, K., & Whittington, R. (2019).
Exploring corporate strategy: text & cases, 12th edition.
Pearson education.

6. Hagberg, J., Sundstrom, M. and Egels-Zandén, N.
(2016), “The digitalization of retailing: an exploratory
framework’, International Journal of Retail & Distribution
Management, Vol. 44 No. 7, pp. 694-712.

7. Mithas, S., Tafti, A., & Mitchell, W. (2013). How a firm'’s
competitive environment and digital strategic posture
influence digital business strategy. MIS quarterly, 511-
536.

8. Ross, J. W, Beath, C. M., & Sebastian, I. M. (2017).
How to develop a great digital strategy. MIT Sloan
Management Review, 58(2), 7.

9.Trainor,K.J.(2012), Relating social media technologies
to performance: a capabilities- based perspective,
Journal of Personal Selling and Sales Management, Vol.
32 No. 3, pp. 317-331
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10. Tsimonis, G., & Dimitriadis, S. (2014). Brand
strategies in social media. Marketing Intelligence &
Planning, 32(3), 328-344.

11. Namaddkng B., (2016), ZTpatnyikn Twv Emiyeiprioe-
wv: ENAnvikn kat 81e6viy epmelpia., EkS/ Mmévou, ABrjva.

12. EmmAéov dpBpa, HENETEC TEPIMTWOEWV KAl UAIKO
Ba Sivovtal katd Tn Sidpkela Twv Slaké€ewv cLuPPWva
HE TNV EMKALPOTNTA KAl TIG E€NIEEIC OTNV OLKOVOia Kal
TIG ETTXEIPNOELG.

Avantuén kat Xpnuatodoétnon Epywv HAektpovikol
Emyelpeiv - (Developing and Financing an E-Business
Project)

E€aunvo: 20

KatevBuvon-Tumog: YmoxpewTikd - Mevikou YroPd-
Opou

ERSopadiaia Sidbaokalia: 3

MotwTtikég povadeg (ECTS): 7,5

MaBnotakd amoteAéopata:

H paydaia avamtuén Tng xpniong Yn@lakig texvoloyi-
a¢ 0€ OAOUC TOUC TORIEIC TNG OIKOVOMIKAC 6paoTnplotn-
Tag SnuolPyYNOE ONUAVTIKEG EVKAIPIES Y1a TNV avamTuén
KAVOTOUWV ETTIXEIPNHUATIKWY SPATEWV TTOU TTIPOCPEPOULV
PNQLaKA TIPOIOVTA KAl UTTNPECIEC TOOO OE KATAVOAWTEG
000 Kal O€ ETMIXEIPAOELG.

> TOXOC TOU MaBATOC Eival VA TTIPOOPEPEL OTOUC POL-
TNTEC TIC IKAVOTNTEC Kal SeEIOTNTEC TTOU amaitouvTaAl yid
™ Snpioupyia piag veopuoug emixeipnong (startup) mou
Ba £x€l WC AVTIKEIUEVO TO YNPLOKO ETIXEIPEIV. XTO TIPW-
TO WEPOC TOU pabrjpatog to evllagépov pag eotialetal
oTnv évvola Kal Tn onpacia tng EMyEPnUATIKOTNTAG
KAl TNG KatvoTtopiag oto Ynelakd mepiBAAlov, Kat 0Toug
TPOTTIOUC LIE TOUC OTTOIOUC UITOPOULE VA TO AVOAUCOULE
TIPOKEIUEVOU VA AVAYVWPICOUUE EVKAIPIEG KAl ETTIXELPN-
MaTIKEG 16€€G. XTo SeUTEPO PEPOC Ol PoITNTEG pabaivouv
UE EQAPUOCUEVO TPOTIO TN OUVTAEN EVOC ETTIXEIPNUATI-
KoU oxebiou yia e-emiyelprOElG (startups), alAd kal Tov
TPOTIO WE Tov omoio Snuioupyeital kat Staxelpiletal pia
opdada mou Kaleital va UAOTIOINCEL PIa ETTIXEIPNUATIKE
16€a. 210 TPITO Kal TEAEVUTAIO PEPOC TOU HABAMATOG
mapouaotdlovtal ol KUPLEG TTNYEG XpNHaTtoddTnoNG Hia
ETTIXEIPNMATIKAG I0£aC, aAAG KAl Pn@lakd epyaleia Xpn-
patodotnong (crowdfunding, ICOs).

Kevtpiko poAo 0TO HABNnpa autod €xel n avaAnyn evog
project amod Toug GOITNTEC, 0TA TTAQICIA TOU OTTOIOU KO-
AouvTal va cuVTAEOLV TO ETIXEIPNUATIKO TTAAVO Yla Hia
emixeipnon mou Ba XPNOIUOTIoLEl TNV YNPLOKH TEXVOAO-
yia Kat ta Ynelakd epyaleia.

Me tnv mepdtwon tou pabruatog ot portnTtég Oa gival
o€ Béon va:

1. AvtihapBavovTtal TG BaciKEG apXEC TNG EMIXELPNMA-
TIKOTNTAC KAl KAVOTOUIAG 0TO PNn@lako mepIBAAov yia
Hla veo@ung emixeipnon (startup).

2. AvayvwpiCouv Kat va a&loAoyouv eMIXEIPNUOTIKEG
€UKAIPIEC Kal 16€EC.

3. ZuvTAoo0ULV KAl VA ETIIKOIVWVOUV EVA ETTIXELPNMA-
TIKO TMAAvo.

4. Anpoupyouv kat va diaxelpiovrtat opddeg épyou
(team management).

5. Katavoouv kal va a&lomolouv Ti¢ S1aB€otueg TnyEg
Xpnuotodoétnong.

Meplexopevo pabnuatoc:

>1a mAaiola Tou padnuatoc e€stdlovtal Ta €€ng avti-
Keipeva:

« EMiXelpnUaTikOTNTA KOl KAVOTOIa 0TO Yn@LaKko (ot-
KOVOUIKO) TIEPIBANNOV.

« Emixelpnuatikd oxédio piag e-Emixeipnong - Business
model Canvas

« Alaxeipion opadwy Kal KavoTouiag.

« XapakTnEIoTIKA Kal mpoBAfuaTa pia e-business
Startup

« Xpnuatodotnon e-emixeipnong.

- Venture capital

+ 2UYXPOVEC HopPEC Xpnuatoddtnonc | : Crowdfunding

« 20yxpoveg pop@éc Xpnuatoddtnonc Il : Initial Coin
Offering (ICO)

« MeAéteg Mepimtwoswy - Project

A&loAGynoN oItNTWV:

« EKkmévnon kal mapoucioon €pyaciwV ATOMIKWY Kal
opadikwv (100%)

BiBAloypaepia:

1. Aulet, B. (2013). Disciplined entrepreneurship: 24
steps to a successful startup. John Wiley & Sons.

2. Bygrave W.B., Zacharakis A., & Corbett A.C (2019)
Entrepreneurship. 5th edition, Wiley.

3. Chaffey, D. (2015). E-business and E-commerce
Management: Strategy, Implementation and Practice.
Pearson Education.

4.Ghezzi, A., & Cavallo, A. (2018). Agile business model
innovation in digital entrepreneurship: Lean startup
approaches. Journal of business research.

5.Kraus, S., Palmer, C, Kailer, N, Kallinger, F. L., & Spitzer,
J.(2019). Digital entrepreneurship. International Journal
of Entrepreneurial Behavior & Research.

6.Nambisan,S.(2017).Digital entrepreneurship:Toward
a digital technology perspective of entrepreneurship.
Entrepreneurship Theory and Practice, 41(6), 1029-1055.

7.Richter, C., Kraus, S., Brem, A., Durst, S., & Giselbrecht,
C.(2017). Digital entrepreneurship: Innovative business
models for the sharing economy. Creativity and
Innovation Management, 26(3), 300-310.

8. Ries E., (2011)., The Lean Startup: How Today'’s
Entrepreneurs Use Continuous Innovation to Create
Radically Successful Businesses., Currency.

9. Spinelli, S., & Adams, R. (2015)., New Venture
Creation: Entrepreneurship for the 21st Century, 10th
edition., McGraw-Hill.

10. BAaxomouAou M., Anuntpiddng Z. (2014), Hhektpo-
vk Emiyelpeiv kat MapkeTivyk - Kalvotopa povtéha
KOl OTPATNYIKEG OTNV Ynolakh emoxn., E.Rosili Business
Books, ABnva.

11. ZaAaBou E., (2013). Kaivotopia kat arayry oto
Emixelpeiv., E.Rosili Business Books, ABrjva.

12. EmmAéov dpBpa, UENETEC TEPIMTWOEWV Kal UAIKO
Ba Sivovtal katd ™ Sidpkela Twv Staré€ewv clpPWVa
UE TNV eMKAlpOTNTA KAl TIG £EENEEIC OTNV OIKOVOUia Kal
TIG ETTKEIPNOELG.

‘Epeuva Ayopdc kat Emotiun Aedopévwy Il - (Market
Research and Data Science Il)

E€aunvo: 1o

KatevBuvon-Tumog: YIToxpewTIKO - levikoU YmodaBpou
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ERSopadiaia Sidbaokalia: 3

MoTtwTikég povadeg (ECTS): 7,5

Mabnolakd amoteAéopata:

YKo Tou HabnpaTtog ival n katavonon, n yvwon
Kal N epappoyn pebddwv moAupetaBAnTic (moAuma-
payovTikng) avaiuong dedopévwy, yla Tnv vAomoinon
S1a81KacIWV TTPONYUEVNE OTATIOTIKACG avAAuong Kal
€Qapuoyn Toug oto medio NG Epeuvag ayopdg Kat Tou
papKeTvyK. H moAupetaAntri avdhuon acxoAeital pe
peBdSoug ouNoyrG, Teptypa®ric Kat avaiuong evog
OUVOAOU UTTOKEIUEVWV 1 TIEIPAUATIKWV HOVASWV TTou
meptypdgovtal ano MoAAEG petafAnTéc. H xpnon au-
Twv Twv HEBOdWV amotelei mayia kat Stadedopévn ta-
KTIKN} OTIG ETIXEIPNOELG KAl TOUG OPYAVIOUOUG, Yia TNV
unootiplén otn AN anogdoswv. MAaAiota, €xouv Yi-
vel 18laitepa Snuo@iheic Ta TeAeuTaia xpdvia, KaBwWE N
TEXVONOYIKN €EENIEN KAl Ol OXETIKEG TTAPEXOUEVEC AUCEIC
TIPOCPEPOULV EUKOAN TTPOOacn O€ KATAKEPUATIOUEVA
Sedopéva peydlou oykou (big data). H Sidaktéa UAn
QTTOTEAEI CUVEXELD TOU AVTIOTOLXOU JaBriuatog Tou 1ou
e€aurvou Kal amoPAEnel 0Tn SUVATOTNTA TWV POITNTWV
va SLOXEIPIOTOUV OMOTIKA TIG OUYXPOVEG OVAYKECG TOU
PNPLaKOU JAPKETIVYK Yla oUVOETN Kal 1 BaBog ava-
Auon dedouévwy Kal EpUNVEIa TWV avTioToLXWV aTTo-
TENECUATWV péOw TNG ouvTaéng ekBéoewv. EIdIkOTEPQ,
e€etalovTal Kal HEAETWVTAL AVAAUGCELG TTAAVOPOUNONG
(regression analysis), mapayovtikég avaluoelg (factor
analysis), avaluoelg opddwv (cluster analysis), didkpt-
ong (discriminant Analysis), TapayovTikéc avalUoElg
Twv avtioTtolklwv (correspondence Analysis) kat conjoint
analysis. To pdBnua oAoKANPWVETAL PE avVapOPd O€ €l
OayWYIKA {NTMATA KAl EVVOIONOYIKEG TIPOCEYYIOEIG TNG
SEM (Structural Equation Modeling).

Me Tnv mepdtwon Tou Pabruatog ol goitnTéC Ba eivat
o€ Béon va:

1. TvwpiCouv TI¢ MTOAUUETARBANTEC (TTOAUTTAPAYOVTIKEC)
peBSSouc avaiuong dedopévwv.

2. Epapuolouv avaluoelg maAivépounong.

3. YAomoloUV TTapayovTIKEC AVAAUCELC.

4. Y100eToUV avaAUoELC OMASWV YIa TNV KATNYOPLOTTON-
non 5e60uEVWV OXETIKWV LUE TO UAPKETIVYK.

5. Epappédlouv avalloelg SIAKPLoNG KAL TTAPAYOVTIKEC
AVOAUCEIG AVTIOTOLXLWV.

6. YAomoloUv conjoint analysis.

7. TvwpiCouv T onpacia tng SEM oto ouvyxpovo pdp-
KETIVYK.

8. Katavoouv Kal punveVoUV Ta AmOTEAECUATA TWV
AVOAUOEWV TOUC.

9. ZUVTACCOULV AVAPOPEC TWV ATTOTEAECUATWY TNG
EPELVNTIKNC TOou¢ Sladikaaciag.

Meplexopevo pabnuatogc:

2Ta mhaiola Tou padnpatog e€etdlovtal Ta €€ng avTi-
Keipeva:

« Eloaywyn otnv moAumapayovtik avdiuvon dedopé-
vwv (Multivariate Data Analysis).

« Avdhuon maAivdpopunong (Regression Analysis).

« AlepeuvnTikn kat EmBeaiwtikn Mapayovtikn avaiv-
on (Exploratory & Confirmatory Factor Analysis).

+ AvaAuon opddwv (Cluster Analysis).

« Avdluon Sidkpiong (Discriminant Analysis).

«  Tlopayovtik avAdluon TwV  QVTIOTOIXIWY
(Correspondence Analysis).

« Conjoint Analysis.

« Eloaywyn otn SEM (Structural Equation Modeling).

« 20UvTaén Kal mapouasiacn avagopwy Kal amoTeNE-
opaTWV gpeuvnTIKiC Stadikaciac.

A&lohéynon gortnTwy:

« [pantn e€€taon (60%)

+ MapousCIACEIC EPYACIWY ATOMIKEC Kal OUASIKEC (40%)

BiBAoypaepia:

1. Field, A. (2013). Discovering statistics using IBM
SPSS. Sage

2. Grus, J. (2019). Data science from scratch: First
principles with Python (2nd Edition). O'Reilly Media
Inc, USA.

3. Malhotra, N. K., Nunan, D., & Birks, D. F. (2017).
Marketing Research: an applied approach (5th edition).
Pearson.

4. Mazzocchi, M. (2008). Statistics for marketing and
consumer research. Sage.

5. Provost, F,, & Fawcett, T. (2013). Data science for
business. O'Reilly Media Inc, USA.

6. Radziwill, M. N., & Benton, C. M. (2019). Statistics
(the easier way) with R (3rd Edition). Lapis Lucera, USA.

7. Zwwpukog, I, & Baothakomouou (2005). Epappuoyn
peBSSwWV avaluong otny épguva ayopdc. Ekdoaoelc Zta-
MOUANG, ABriva.

AIAASKONTEX

Aiddokovtec Tou TuRpatog AloIKNTIKAG EmoTtriung kat
Texvoloyiag

ANTQNIAAHZ IQANNHZ

Avaminpwtn¢ KaBnyntng. Mavemotiuio Autikig Ma-
kedoviag. XxoAr} Okovopikwv Emotnuwv. Turjua Aloikn-
TIKNAG EmMoTAung kat Texvoloyiac.

'VwoTIKO avTikeipevo: Etalpikn AlakuBépvnon amo-
SoTikOTNTA Kat emeVOUOELC.

JUvTouO Bloypa@Iko onUeiwua

O Ap. Avtwviadng lwdvvng diddokel padripata Aloi-
Knong, Xtpatnylkng Emyeiprioewv kat Marketing . ‘Exel
omouddoel AypoTikr Oikovoia, Oikovouikd kal Etaipikn
AlakuBépvnon oto AplotoTéAelo MavemoTrpio Osooa-
Movikng kat Owkovopuikd kal Marketing oto Mavemotrpio
Tou Reading oto Hv. Baoilelo. AkOun €xel epyaoTei wg
oUPBOUVNOG ETTIXEIPHOEWY O BEPATA GTPATNYIKAG Kal
enevOUOEWV OTOV TIPWTOYEVH Kal SEUTEPOYEVH TOUEA
yla 6 Xpovia, aAAd kal we afloAoyntng emevOUoEwWY Kal
xpnuatodotrioewv pikpopeoaiwv Emxelpricewv otnv
ATEbank yia 3 xpovia. Exet 6184&et pabrpata otkovopt-
Kwyv, Sloiknong emixelprioewv kat marketing, o€ TurpaTa
Twv TEI Autikii¢ Makedoviag, A.TEI ©ecoalovikng, Kat
oto TEl Kapdahag, Tooo o€ mpomntuxlakd 600 Kal O€ [e-
TATTUXLOKO TMiTeSO.

Ta akadnuaikd Tou evolapépovta Kal To SnNUoCIEV-
MEVO TOU EMOTNUOVIKO £PYO TIEPIOTPEPOVTAL YUPW ATTO
B£paTa oTPATNYIKNG ETTIXEIPNOEWVY Kal EEWOTPEPELAC,
T oxéon Twv dopwv tng ETaipikig Alakuépvnong kat
anmodoTIKOTNTAG TWV ETIXEIPHOEWV, KAl TO NAEKTPOVIKO
marketing kat ta social media.
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Eveiktikég Emotnpovikég Anpooteloelg

Antoniadis, 1., Spinthiropoulos, K., & Kontsas, S.
(2020). Blockchain Applications in Tourism and Tourism
Marketing: A Short Review. In Strategic Innovative
Marketing and Tourism (pp. 375-384). Springer, Cham.

Antoniadis, |., Gkasis, C., & Kontsas, S. (2019). The
Relationship of Insider Trading Announcements,
Ownership Structure and Corporate Governance: An
Event Study Analysis of Athens Stock Exchange Market
Technology Firms. International Journal of Economics
and Finance, 11(7), 1-13.

Antoniadis, I, Paltsoglou, S., & Patoulidis, V. (2019).
Post popularity and reactions in retail brand pages on
Facebook. International Journal of Retail & Distribution
Management.

Antoniadis, I, Assimakopoulos, C., & Koukoulis, I.
(2019). Attitudes of college students towards online
advertisement in social networking sites: a structural
equation modelling approach. International Journal of
Internet Marketing and Advertising, 13(2), 137-154.

Assimakopoulos, C., Antoniadis, I, Kayas, O. G., & Dvizac,
D. (2017). Effective social media marketing strategy:
Facebook as an opportunity for universities. International
Journal of Retail & Distribution Management.

BAITEAHX XAMPIKHX

Enikoupoc KaBnyntric. MavemoTtiuio AuTikic Makedo-
viag. ZxoAn Okovoulkwv Emotnuwv. TuApa AlotknTikig
EmotAiung kat Texvoloyiac.

'VWwOoTIKO avTiKeipevo: HAeKTpovikS Emixelpeiv

> UVTOUO Bloypa@IiKo onUeiwua

‘Exel moAveTr S1I6AKTIKN KAl EPEVVNTIKN EUMELPIQ, OL-
vepyalOuevo TOO0 e ANa dnudoia AEl tng xwpag (Ma-
vemotpio Makedoviag, MoAutexvikn xohr| AploToTe-
Aeiou Mavemotnuiov Oecoalovikng, EAANVIKS Avolkto
MavemotApto, TEI Autikng Makedoviag) éoo kat pe 181
wTikd KoAéyia (City College - International Faculty of the
University of Sheffield, New York College), o€ mpomtuyi-
OKA KAl LETATITUXLOKA TIPOYPAUUATA OTTOUSWV. ATTOQOI-
noe ano 1o TuRua Eeappoopévng NMANnpo@opIkig Tou
Mavemotnuiov Makedoviag Kat ONOKANPWOE TIG PETA-
TITUXIOKEG TOU 0TToUSEG oTa MAnpo@oplakd Tuotrhpata
Kal tn S18aKTOPIKN Tou SlatpIPr] OTIC SIEMIXEIPNOIAKEG
NAEKTPOVIKEC ayopEC, oTo iSlo Mavemotruio. Ta epguvn-
TIKA TOU EVOLAPEPOVTAL ETTIKEVTPWVOVTAL OTO NAEKTPO-
VIKO eUTTOPLO/ EMIXELPELV, TNV NAEKTPOVIKH CUUTTEPIPOPA
KATAVOAWTH, TO KIVNTO gUMOPLO KAl TA TTANPOPOPIAKA
ovotnpata. Exel epyaotei o€ 3 peuvnTIKA TPOYPAUUATA
Kal €xel SNUOOIEVOEL TTEPIOOOTEPEG Ao 40 £pyaosieg O
O1eBvr meplodIkd Kal cuvéSpLa.

EvOeIKTIKEC SNOCIEVOEIG

Saprikis, V., Vlachopoulou, M., & Markos, A. (2019).
Modeling Consumers’ Payment Behavior Towards
Contactless Cards. International Journal of Business
Information Systems. (Accepted for publication).

Saprikis, V., & Markos, A. (2018). Modeling Users’
Acceptance of Social Commerce. International Journal
of e-Business Research, 14 (4), pp. 28-50.

Saprikis, V., Markos, A., Zarmpou, T. & Vlachopoulou,
M. (2018). Mobile Shopping Consumers’ Behavior: An
Exploratory Study and Review. Journal of Theoretical and
Applied Electronic Commerce, 13 (1), pp. 71-90.

Saprikis, V. (2018). Terrestrial Versus Online Gamblers:
An Empirical Study on Their Perceptions Towards
e-Gambling. In: Khosrow-Pour, M. Optimizing Current
Practices in e-Services and Mobile Applications. IGI-
Global Publishing. Hershey, Pennsylvania, USA, pp. 24-47.

Gkiolnta, E., Saprikis, V. & Vlachopoulou, M. (2017).The
Mobile Shopping Engagement: Surveys’ Review and
Empirical Study. Journal of Marketing and Consumer
Behaviour in Emerging Markets, 2 (6), pp. 7796.

Saprikis, V. (2016). An Empirical Investigation on
Terrestrial and Online Gamblers’ Perceptions Towards
e-Gambling Activities. International Journal of E-Services
and Mobile Applications, 8 (1), pp. 37-46.

Saprikis, V. (2015). An Empirical Investigation of Internet
Users’ Perceptions Towards National and International
e-Shops. International Journal of Electronic Adoption,
7 (2), pp. 45-59.

Saprikis, V. (2013). Suppliers’ Behavior on the Post-
Adoption Stage of Business-to-Business e- Reverse
Auctions: An exploratory Study. Telematics and
Informatics, 30 (2), pp. 132-143.

Saprikis, V. (2013). A longitudinal investigation
on Greek university students’ perceptions towards
online shopping. Journal of Electronic Commerce in
Organizations, 11 (1), pp. 43- 62.

Saprikis, V. & Vlachopoulou, M. (2012). Determinants of
Suppliers’ Level of Use of B2B eMarketplaces. Industrial
Management & Data Systems, 112 (4), pp. 619-643.

Zarmpou, T, Saprikis, V., Markos, A. & Vlachopoulou, M.
(2012). Modeling Users’ Acceptance of Mobile Services.
Electronic Commerce Research Journal, 12 (2), pp. 225-
248.

Saprikis, V., Vlachopoulou, M. & Manthou, V. (2010).
The Greek B2B e-Marketplace Environment: An Empirical
Investigation. Proceedings of the IADIS International
Conference on e-Commerce. (pp. 53-60). July 28-30,
Freiburg, Germany (Best paper conference award).

Saprikis, V., Chouliara, A. & Vlachopoulou, M. (2010).
Perceptions Towards Online Shopping: Analyzing the
Greek University Students’ Attitude. Communications
of the IBIMA, Article ID 854516.

Saprikis, V., Vlachopoulou, M. & Manthou, V. (2009).
A Typology Framework of Greek B2B eMarketplaces.
International Journal of Business Innovation and
Research, 3 (3), pp. 252-267.

KONZTANTINOZ XNINOHPOMOYAOX

Emikoupog KaBnyntric. Mavemotuio Autikng Makebo-
viag. ZxoAj Otkovoulkwv Emotnuwv. Tuiua Aloiknong
Emotung kat Texvoloyiag.

'VwoTikd avtikeipevo: Aloiknon amodoTikdtnTa, Pilw-
opuéTNTa KAt avantuén Emyeipricewv

YUVTOMO Bloypa@Iko onueiwua

Eival kdtoxog SU0 TPOTTUXIAKWY TITAWV OTTOUSWV
OTOV TOMEN TWV EQAPUOCUEVWV OIKOVOUIKWY Kal S10i-
Knong emixelpriocwy, evw éAaf3e To Metantuylako Titho
Tmoudwv (M.Sc.) amé 1o Tunua Epappoopévng Minpo-
POPIKNG TNG Zx0AN¢ Okovouikwy Kat Kowvwvikwv Emi-
oTnuwv Tou MNavemotnuiov Makedoviag Tng Osocalovi-
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KnG. Katéxel emiong Aidaktopikd Aimiwpa amd 1o Tuiua
Agbvwv Kal Eupwmaikwv Xmoudwv Tou MNavemotnuiou
Makedoviag (ecoalovikn). Exel epyaoTei edw kal mavw
amo pia SekaeTia o€ ENNVIKEC ETTIXEIPHOELC, EVW TTAPAA-
AnAa ATav emMoTNUOVIKOG CUVEPYATNG OTO TEXVONOYIKO
Exmauideutikd 16pupa Autikng Makedoviag otov Topéa
NG EQapUOopEVNG olkovopiag. Exel ypawel mepioodtepa
amno 50 apBpa o Siapopa meplodikd 1 cuveSpLa.

EveikTikég EmoTtnpovikéG AnUooteVOELG

Spinthiropoulos K., Garefalakis A, Stiakakis E and
Chatsivasiliadou S (2010) “Financial Development
and Economic Growth: An Empirical Research About
Greece-Cointegration Test’, International Conference
on Applied Economics pp 743-748. Proceedings: ICOAE
2010, Department of Economic Sciences, National and
Kapodistrian University of Athens 26-28 Aug Athens,
2010

Konstantinos Spinthiropoulos, Christos Nikas and
Eleni Zafeiriou (2017) “The Growth and Crisis of the
Greek Economy in a Kaldorian Framework”. International
Review of Applied Economics. (International Journal of
Application or Innovation in Engineering & Management
(IJAIEM), Volume 7, Issue 4, April 2018, pp 17-27.). Index
in Scopus.

Konstantinos Spinthiropoulos, “Rebooting of Greek
Economy through the potential role of service sector
and tourism”. 3rd International Scientific Conference
«Productive Reconstruction of Greece: Alternative
Strategies’, Kozani 7-9 December 2018.

C.G.Tsanaktsidis, K.G. Spinthiropoulos,“Implementation
of Basic Principles of Econometric Analysis in Petroleum
Technology; A review of the econometric’, IntechOpen.
Index in Scopus- Web of Science (Accepted for
Publication) 2018.

Constantinos  Tsanaktsidis, Eleni  Zafeiriou,
Konstantinos Spinthiropoulos and George Kasapidis and
Aikaterini Itziou, “Oreganum vulgare; techno - economic
analysis for the alternative uses and the role of soil -
climate conditions”. The 4th International Conference
on Agricultural and Biological Sciences (ABS 2018), June
26th -29th ,Hangzhoo, Zhejiang, China (Accepted),Paper
ID: ABS2651 - Index in Scopus, 2018.

AHMHTPIOX ZHZOMOYAOX

KaBnyntc. Mavemotruio Autikng Makedoviag. ZxoAn
Otwkovouikwv Emotnuwv. TuAua AlolknTikng Emotriung
kat Texvoloyiag.

['VwoTikO avTikeipevo: Mpoypappatiopog H/Y.

>moudEG

IMtuxtouxog MoAutexveiou kat Master oto A.M.0. Aida-
KTOPIKO Aimwpa:

a. Linguinformatique

. Ztpatnyikn Alaxeipion

EvdeikTikég EmoTtnuoviké Snuooteloelg

«Multimedia Learning Materials», Zissopoulos
Dimitrios, International Linguistics Association, AILA-
AN, worlwide conference 15-19 April 1990, Thessaloniki.

«Visualisation of linear programming algorithmsy,
Lazaridis, V., Paparrizos, K., Samaras, N., Zissopoulos, D.,
in Proc. 13th National Conference in Transport and New

Technologies, Hellenic Operational Research Society, 30
November-2 December, University of Piraeus, Greece,
pp. 729- 737, 2000 (in Greek).

«Eupsychian Management Implementation», Dimitrios
Athanasios Zissopoulos & Iraklis G Mavromatidis,
ECONOMICTHOUGH , BULGARIAN ACADEMY of SCIENCE,
vol 3-2000, Sofia, Bulgaria.

«Aspects on Industrial Counseling and Interviewing of
Teenagers and Students «, Dr. Serdaris Panagiotis & Dr
Zissopoulos Dimitrios, Bulgarian Journal of Psychology,
Bulgarian Academy of Science, Bulgarian Psychological
Society, 2001, Sofia, Bulgaria.

«Efficient Service Provisioning in a Multi-Domain
Network Environment», Malamati Louta, Evangelos
Loutas, Angelos Michalas, Stylianos Kraounakis,
Dimitrios Zissopoulos, SECOND IEEE INTERNATIONAL
CONFERENCE ON INTELLIGENT SYSTEMS, June 2004.

“Linking Knowledge Management and E-Learning:
The Issue of Reusability”, Dr. George F. Kokkinis, George
Topalidis, Dr. Dimitrios Zisopoulos, issue 5/2005, REVCAD
International journal, ISSN-1583-2279, University ALBA
JULIA, Romania.

Zissopoulos Dimitrios, Violeta COROBCEANU, G.
Topalidis, «Personality influence knowledge base
application from marketing to money power demolition»,
New Technology & Marketing & Marketing, ISBN: 978-
960- 88785-3-2, 24 & 25 May 2007, lerapetra, Creta.

Dimitrios Zissopoulos, Panagiotis Serdaris, Andreas
Karakizo, «kEUTAXY-ML: meta language to homogenize
a product for distribution in a custom made barter
network», 12th WSEAS International Conference on
SYSTEMS, Heraklion, Crete Island, Greece, July 22-24,
2008.

«H pntopikn otov MpoekAoyiko Aywva, Ta TTOAATTA
Méaoa Kal n xerion Toug oTNV TTOAITIK.», ZNGOTTOUAOC
AnunTptog, MAnpo@opikn otn Askaetia 90, EMY ,28-31
Maiou 1991, Euyevidelo 16pupua.

AXTEPIOX 3OPMAX

Enikoupog¢ KaBnyntrc. Mavemotiuio AuTiki¢ Makedo-
viag. XxoAr} Okovopikwv Emotnuwv. TuApa AlolknTikig
EmotAung kat Texvoloyiac.

'VwoTikO avTikeipevo: Oikovouikn MoArtikn kat MNpo-
YPOHUATIOHOG

>1moudEq

Mtuyxio Oikovopikwy — Mavemotnpaké 1dpuua: Avw-
Tatn Blounxavikr ZxoAry ©ecoalovikng

Master of Science Economic Policy and Planning (Or-
Kovouikn MoAttikn kat Mpoypappatiopog) — Navemotn-
pako 16pupa: Northeaster University, Boston MA. 1979

Mruyio MNaidaywyikwv Zmoudwy, EAETE, Oeccalovikn
1990

Sepvapla otnv E. E. A. E. — O mpoUmoloylopnog epya-
Aeio ohokAnpwpévou management. — MNpoxwpnpévo
TIPOYPAMMA XPNMATOOIKOVOUIKOU management. — Ol-
KOVOUIKO TTAGvo Spdong. — Mototnta meAatwy (client
loyalty). — O Eowtepikog EAeyxog tov 210 Alwva.

>QOTHPIA TPIANTAPH

KaBnyntpta. Mavemotrpio Autikng Makedoviag. Xxo-
A Okovouikwy Emotnuwv. TuApa AolknTikAG EmoTtn-
pNG Kat Texvoloyiag.
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I'VwoTiko avtikeipevo: HOIkA Kai Koivwvikr Othoco-
opia. Pntopikn, Emkowvwvia kat Hyeoia.

YUVTOMO Bloypa@Iko onueiwua

‘Exel mtuxio otnv lotopia kat Apxatohoyia oto MNave-
motpo lwavvivwv. MapakoAouBnoe PETATTUXIAKO OTN
®\oocoia oto Mav/uio Tubingen otn lepuavia. Exel
SeUtepo lMtuyio otn Ocoloyia oto AploToTélelo Mave-
mMoTHHIo Oeooalovikng. To AldakTopikd ¢ AimAwpa
givat otnv lotopia tng Ohocoiac. Exel Metadibakto-
pIk6 otnv MoAitiky Ohocopia oto MNav/pio ABnvwv
(EKMA. ®ihoco@ikr) ZxoAr). Exet Miotomointikd yia tnv
ekmaideuon evnAikwv amd 1o EKEMIX pe aptBuo pntpwou
EB20502. Eival katoxog Miotomointikou yia tn Alapeco-
A&Bnon amo 1o Kévtpo Alapecordpnong Melpaiwe. Nnvw-
piCel TOAD KOAA TN YEPHAVIKN KAl AYYAIKN YAWooA. ZUp-
UETEIXE KAl CUMUETEXEL O EANANVIKA Kal S1EBvr cuvESpLa
OXETIKA pe TN peBodoloyia tng épeuvag otnv lotopia
™ Ohoocopiag, otnv MoAwtikn Ohocoia, oTnv HOIKN,
otn Pntopikn, Emkowvwvia kat otn Oidoco@ik ZupBou-
AeuTIK. EXEl apKETEC CUPUETOXEG O€ ENANVIKA Kat S1ebvn
ouvédpla otnv EANNGSa kat oto e€wtepiko, oto Maidayw-
YIKO lvoTitouTo, Kévtpo Ekmaideutikni¢ Epguvag, ouvep-
yaoia pe to Mav/pio tou Pittsburgh o 6¢pata MoAtikrg
DO\oocopiag kal Pntopikng, EBviko Kévtpo Anpdoiag Al-
oiknong kat Autodloiknong / Mepipepelakd lvotitovto
Emuopewong ©sooahovikng Opyaviopog Emudpewonc
Exmaideutikwv (O.E.N.E.K.), mpoypaupa tou Naidaywyl-
koU IlvoTtitoUtou, Mpdypappa Ediknc Ekmaidevong oto
Mav/uio Atyaiou, Mpoypappa EiSIKAC ZUpBOUAEUTIKAC,
Mayeipiong Kpioewv kat WYuyopuetpiag tou MNav/piou At-
yaiou, pe Bépa: Texvikég Alampaypdteuong Kat Pntopikn,
Ata Biou Ekmaideuon: Emkovwvia Kat PNTOPIKES TEXVIKEC
otnv Emyeipnuatikotnta. Aida&e og mpomTuxlaKda Kal
HETATITUXIOKA HaBrpata, eKToG amo 1o Tuua Nnma-
ywywy, otn ®Aoco@ikr} oxoAr lwavvivwv AleOnTikn
@oocopia kat Motk ®ihocogia oto Tunpa Alebvwv
Evpwmdikwy, MoArtikwv Kat OIKOVOUIKWY ZTToudwV Tou
Mavemotnpiov Makedoviag. Aidae og petamTuyxlakd
oto Tunpa Nnmaywywy, ta padrjuata: Pntopikn, n téxvn
Tou Emelpriparog, Pntopikn kat Anpoupytkr fpaen,
Pntopikn kat Avdhuon Adyou, Oewpieg TG YAwooag Kat
™G Emkowvwviag, Otk PntopikA Kal ZnUewwTikn, Pn-
TopIKh- Emkowvwvia kat ®ihocoia. Aida&e n Pntopikn.
H téxvn tou Emixelprjnatog oto Turjpa EKmaideutikng kat
Kowvwvikng MoAitikn¢ tou Mavemotnuiov Makedoviag,
Kal EkkAnolaoTikn Pntopikn oto Maidaywyiko Tuiua
AnpoTikig Exkmaideuong tng MNaidaywyikng ZXoAng Tou
EBvikou kal Kamodiotplakou Mavemotnuiov ABnvwv.
‘Hrtav Emotnuovikd YrmeuBuvn oto Mpodypaupa Metamntu-
Xlakwv Xmoudwv Emotrueg tng Aywync: Exmaideuon otn
Alayeiplon AvBpwmivou Auvapikou tou Maidaywyikou
Tunpatog Nnmaywywv tng MNadaywylkng XXoAng Tou
Mavemotnuiov Autikng Makedoviag kai 6idae ta pa-
Orjuata: «<Ekmaideuon oTIC pPNTOPIKEG TEXVIKEG KAl OTA
HovTéha emKovwviagy, «<Movtéla Hyeaiag» kat «MéBo-
Sot AqPnc amo@doswv kal apBAuvvong dtapopwvy. Hrav
EMOTNMOVIKA YreuBuvn oto Mpdypaupa Metamtuyia-
KWV Zrmoudwv Emotnpeg Tng Aywync: Ekmaidevon otn
Awaxeipion AvBpwmivou AuvapikoU-AlapecoAdnon Tou

MNadaywyikoL Tunpatog Nnmaywywv tng Matdaywyikng
Y xoAA¢ Tou Mavemotnuiovu Autikng Makedoviac. Htav
EMOTNUOVIKA YTIELOUVN Kal Si16dockouoa o€ TTOANG Ala
Biou Mpoypdpuata, dta {wong Kat €€ amooTACEWE, yia
v Emkowvwvia, Tn Alaxeipion AvBpwrivou Auvapikou,
MovTtéla Hyeoiag katl Tn ZUMBOUAEUTIKN.

Ta epeuvnTIKA TNC evOlagépovTal eoTidlovtal TNV
HOkn kat Kovwvikn Oihocopia, kal e161koTepa oTn Pn-
TOopLKN, otnv Emkovwvia, otn oxéon pAtopa Kal nyEtn,
otnv BN TG ANPNG amo@acewv Kat Tng Staxeiptong
OUYKpoUoewv, otnv HOIKNA Twv Emixelpricewv kai Op-
yaviopwy, otnv HOWK Kovwvikn kat Etaipikn EuBovn,
OTNV TOAITIKY TNG ETMIKOIVWVIAG, TTONTIKY @Aoco®ia,
OTNV TEXVN TOU ETIKEIPAUATOG.

EvOelkTiKEC EMOTNUOVIKEG ANUOCIEVOELG

BiBAia: MoAwtikr), Pntopikn kat Emkowvwvia tov 140.
Ogoocalovikn: Avtwv. ZtapoluAng, 2009, 400 o. (Ema-
vékdoon 2010).AplototéAng Pntopikn €1g ANé€avdpov,
MPOTPENTIKOC TIPO¢ Ocpicwva. Pntopikn kat Oihocoia.
©eooalovikn: ZAtpog, (2012), oel. 606. To TOPTPETO TOU
O\ocdeou katd Tov Emiktnto wg Bdon tng OIA0COoPIKNAG
YupBouleuTiknc. O@eooalovikn: AvTwv. ZTapoUANng, 2012.
Rhetoric of Aristotle in «lifelong education». Lambert
Academic Publishing (LAP), 2012. Emiktntog Eyxelpidiov.
H téxvn tou Biou: O @ihocopnuévoc Biog Tou MOAITIKOU.
@eooalovikn: Zntpog, 2015, 348 0. Pntopikn n Téxvn Tng
Emkowwviag amod tnv Apyaidtnta oto Bulavtio. Oscoa-
Aovikn, 2016, 200 o. Arré Tn ZUyKpouon otn Alaueco-
Adpnon. H AlapecoAdpnon we Ztpatnytkn Kat MoAtikn
¢ Emkowvwviag. ©scoalovikn: EkS. Avt. ZtapoUAng,
2018,175 o.

Y116 Snpocicuon: HOIkNA kat Kovwvik ®ihocopia tng
Emkowvwviac. Elocaywyr otnv HOIKA tng Opyavwaotakng
kat Emyeipnotlakng Emkowvwviag. Hyeoia. Oswpieg Hyeoi-
ag. ATIO Tov aploTOTENIKO priTopa 0To oUyxpovo HyETn.
Ogooalovikn: Yo ékdoon AvT. ZTAUOUANG.

ApBpa: «<The communicational mask of the globalized
rhetoric: The modern interpretation of Aristotle’s
“not invedit and “invedit proofs». Asian Journal of
Humanities and Social Studies Vol. 02 -Issue 02 (2014)
253-258"Communicative reason as a means of the
questioning of subjectivity in John Dewey and Jargen
Habermas”. Skepsis XXIII (2013), 372-383«Aristotelian
Rhetoric As Tool Of Development Of Critical Thinking In
Education».The International Journal of Social Sciences
and Humanities Invention. Vol. 2 issue 09 (2015), 1592-
1598.«<H Pntopikn tou AplototéAn otnv nBikn Samai-
Saywynon tou avBpwroux. Xta MNpaktikd nuepidag pe
Bépa: AploTtoTéAnc. AvBpwmoc, Emotriun, Metaguolki.
(©gooahovikn 23-24 lavouapiov 2015) Oscoalovikn,
1X. 12 (2015), 00. 404-438.<H aplototeAkr) nOIkr oTov
ouyxpovo nyetn». Aptototéhng: O homo universalis tng
apxaldTnTag Kat o agvaog SIANOYOC UE TIG ETTIOTHMES
(OAwpva, Matdaywyikn ZxoAr, 25-27 NogpPpiou 2016),
108-120. «PARTtopag Hyétng i Hyétng PRtopac. O Hyétng
otn Pntopikn tou Aptototéhny. Meplodikd Olocopeiv:
EMOTAUN, EVVOIQ, TTappnoia tevy. 20 (2019), 233-247.

MANATIQTHY XEPAAPHX

KaBnyntric. Mavemotruio AuTikng Makedoviag. Zxohn
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Owovouikwv Emotnuwv. Tunua AtoiknTikng EmotAung
Kat Texvoloyiag.

'VwoTiko avTikeipevo: Yuxohoyia Aloiknong Emiyelpn-
oewv Kat Oikovouikol management.

YUVTOMO Bloypagiko onueiwpa

‘Exel omouddoel ota MavemoTAipia TG Z0¢Lag Kal Tng
OimmmoUTTOANG Kal gival kaToxog: MTuyiouv Yuxoloyiag
Tou MavemoTtnuiou Xéglag (Master of Arts in psychology
1986). Metamtuxlako oto MNavemotApuio Zo@iag (1996)
Juyxpovol pébodot TnG YAwooikng e€étaong otnv EA-
Aada Addaktopag Wuxoloyiag tng Akadnuia Emotn-
pwv Zo@lag 1996. Ailddktopag oto Economy Marketing
Mavemotnuio Texvoloyiag Tpogipwy MASBvTP 2011.
Motomoinon tou E.Ke.Mig Ekmaudeutn k A§lohoyntn Ex-
madeuTwy amo Ti¢ 23.02.2006 péxPL ONUEPA.

AIETENECE APKETEC POPEC AVATIANPWTIAC TTPOIOTAMEVOC
Kal TpOedPOC TOU TUAMATOC 0TN SIAPKELA TNG UTINPECI-
ag Tou péXpL onuepa. Eival ummevBuvocg yia tn cupfou-
AEUTIKN KAl PUXOAOYIKH UTTOOTHPLEN TWV POITNTWY OE
emimedo 16pLATOC. YT PEE PENOC TN OPYAVWTIKAG KAl
empPAémovoag emtpornic tou MM otn Atoiknon Emixet-
prioewv (MBA) og ouvepyaoia pe to EBvikd Oikovoul-
K6 MavemotApio Tou Ternopil otnv Oukpavia. To 2012
e€elixnke otn Babuida tou avamAnpwtr Kabnyntr To
2012 e€elixOnke otn Babuida tou avaminpwtr kabn-
yntA. ‘Exel mholola emayyeAUATIKY, EKTAIOEVUTIKA KAl
OUMPBOUAEVTIKN gumelpia T6o0 otov IO1wTIKG GoO Kal
070 Anpooto Topéa, os Bépata olkovopikol marketing,
oUPBOUANOC ETAIPEIWY, PUXOAOYIKNG UTTOOTHPIENG, OF
Béuata epunveiag TNG KATAVAAWTIKAG CUUTTEPIPOPAC
KOl TOU HAPKETIVYK.

EvdeikTikéC Anpooteloelg

H Yuyxoloyia tng mpoowmikotntag. Ekddoeig University
Studio press, 2002 ©&o/vikn, ISBN 960- 12-1084-9

Wuxohoyia Blounxavikng - MxelPnolakig dloiknong,
ekb00¢lg University Studio press, 2008 ©scoalovikn,
ISBN 978-960-12-1675-1.

OpyavwTikn Zupmeplpopd kat Aloiknon. Ekddoelg
University Studio press, 2008 ©@eccalovikn, ISBN 978-
960-12-2941-3

Kowvwvikn Wuxohoyia MaperBov, Mapov, MéNhov...,
ek600¢lg University Studio press, 2014 Oscoalovikn
ISBN 978-970-12-2186-1

Yuyxoloyia Twv Slatapaxwv tou Aoyou. Ekddoelg
University Studio press, 1998 @&c/vikn, ISBN 960-12-
071-X

EOHTZIATXOY

EAIN. NavemotApo Autikig Makedoviag. XxoAr Ot-
KOVOUIKWV Emotnuwv. TUApa AlolknTikAG EmMotAiung
Kat Texvoloyiag.

>1moudEg

Eival kdtoxog mtuyiou AoyloTikig, Aloiknong Emixel-
pnoswv kal MNaidaywyikng Kataptiong Tng Avwtatng
YxoA¢ Matdaywyikng kat Texvoloyikrig Ekmaidevong
(A.X.MALTE.). Katéxel Metamtuylako Aimwpa pe 1dikeu-
on otnv Tpame(ikn, TNG ZXoA¢ Kovwvikwv Emotnuwy
Tou ENAnvikoU AvolktoU lMavemotnuiov. Emiong sivat
KATOYXOG TITUXiou 1ou moTomolEl TNV TTOAU KOAR yvwon
NG YEPHAVIKAG YAWOOAG.

‘Exel 816a&e1 o mpomntuyxtako emimedo Kat n SISAKTIKA
eumelpia TNG eoTIAleTal OTA EPYACTNPIAKA PMaBAuaTa,
XPNUATOOIKOVOUIKAG AOYIOTIKAG KAl YTTOAOYIOTIKWY
JuoTNUATWY TwV TUNUATWY AOYIOTIKAG Kal Aloiknong
Emixeipnoewv avtiotolya.

‘EXEl CUUETACYEL GTNV UAOTIOINON TWV £PYWV:

1. «<APXIMHAHZ Il : ENIZXYZH EPEYNHTIKON OMAAQN
TOY TEI AYTIKHXZ MAKEAONIAX»

2. «<Avamtuén KoIvWV eKAISEUTIKWV §paoTnPIOTHTWY
peta&u Tou TEI Autikng Makedoviac-Mapdptnua OAwpt-
vag kat Tou Mavemotnuiov Aylog KAepevtivog tng Oxpi-
bag otnv moAn Mmitoha tng MN.LA.M.»

3. «N\oyloTikn} Yrmootipién tou Eidikou Aoyaplacpov
Kovduliwv Ekmaidevong kat Epguvag tou T.E.I. AuTikAG
Makedoviag»

EvOeikTikég EmotnpovikéG AnpooteVoElg

- Zissopoulos, Dimitrios A.; Kiriafini, Panagiota S.;
Tsiatsiou, Efthimia F.; Charitoudi, Georgia A.; Topalidis,
George (Greece, Slovakia): “University Acquired Skillw
to Decrease Unemloyment throygh Eupsychian
Management”

- Zissopoulos, Dimitrios; Topalidis, George; Kyrgiafini,
Panagiota; Tsiatsiou, Efi;"New Media Forgery: TV Ratings,
IRC pseudo promotion and EBU Televoting”

MAPINA BEZOY

EAIMN. Navemotiuio Autikiic Makedoviag. Zxohr Ot-
KOVOULIKWV Emotnuwv. TuRpa AloiknTikig Emotiung
kat Texvoloyiag.

>moudég

Eival kdtoxog mtuyiou tou Tpripatog Oilocoiag,
Nawdaywyikrig, Yuxoloyiag Mavemotiuio lwavvivwy,
O1\ooco@ikr XxoAr (1993-1997). Katéyel Metantuylako
Aim\wpa pe e1dikevon otn Aloiknon Emixeiprioewv M.B.A-
Mavemotnpio Ternopli tng Oukpaviag kat TEl AuTikig
Makedoviag - Turjua AleBvoig Epmopiou (2009-2011).
M'vwpiCet TOAU KAAG TNV ayyAIKH Kat KaAR TV [talikn.

Emuop@won-EvoeikTikég EMOoTnUoVIKEG ANUOCIEVOELG

« NMapakoAovBnon empopPwTikoL MpoypduuaTog Tou
M.IN.EM. Autikiic Makedoviag pe Titho «Aloiknon Méow
JTOXWV Kal JETPNON TNG AmoSoTIKOTNTAG

« Ainuepida Mepipepelakig A/vong A/Bpiag kat B/Buiag
Exmaidevong Autikiic Makeboviagc- Eloriynon pe 8éua «H
Kowvwvikn KouAtoupa w¢ Mapdyovtag Alapop@wong tng
Ekmaideutiking Apdong.

« JuppeToxn oTnv Ainuepida tng Mepipepelakn A/vong
A/Buac kat B/Buiag Exkmaideuong AuTiki¢ Makedoviag pe
O¢ua NpoPAnuatiopoi kat MNpoTtdoelg yia pia cuyxpovn
Exmaidevon. e Eloriynon «ExkmaideuTikil Aviootnta Kat
Mpoofaon ota AEl».

« Emépdosic twv MME oTi¢ aieg Twv véwv Kat tTnv
EMKOIVWVIAKN Toug S1ddpaon. Epguvntikd Mpdypappa
(2018-2019).

H anmé@aon autn va dnuoocisuBei otnv E@nuepida
¢ KuBepvrioswc.

Kolavn, 27 AekepfBpiou 2021

O lMputavng
OEOAQPOX OEOAOYAIAHE
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EONIKO TYMNOIPA®EIO

To EBviké Tumoypaeio amotelei Snuooia urnpecia umayduevn otnv Mpoedpia tng KuPép-
vnong Kat €xel Tnv €uBLvN 1600 yla TN ouvtaln, Slaxeiplon, EKTUTTWON Kal KUKAo®opia Twv
OUMwv NG Epnuepidac tng KuBepvroewc (DEK), 6oo Kat yla TNV KAAUYN TWV EKTUTTWTIKWY -
€KSOTIKWV avayKwv Tou dnpoaciou Kal Tou eupuTePOL Snudciou Topéa (v. 3469/2006/A 131
kat m.8. 29/2018/A°58).

1. OYANO THZ EOHMEPIAAXZ THZ KYBEPNHZEQZ (®EK)

* Ta ®EK o€ nAektpovikn popen Satibevtal Swpedv oto www.et.gr, Tnv mionun 10To-
oeliba Tou EBvikou Tumoypageiov. Ooa OEK dev éxouv PneromoinBei kal KataxwploTei oTnv
AVWTEPW 10TOOENISA, Yn@plomolouvTal Kal amooTéNNovTal emiong Swpedv Ye TNV UTToBoAN ai-
TNOoNG, Yla TNV OTfoia ApKEi N CUUTTANPWON TWV AvayKaiwv OToIXEiwv o€ 101K GOpUA OTOV
lototono www.et.gr.

o Ta ®EK o€ évrunn popen Siatibevtal o€ pepovwpéva @UANa gite ameuBeiag amo To Tun-
pa NMwARogwv Kat ZuvdpounTwy, eite TAXUOPOUIKA HIE TNV ATOOTOAN AITAToC TapayyeAiag
péow twv KEM, eite pe etrioia ocuvdpopur péow tou TuAnatog MwANCEWY Kal ZuVOPOUNTWV.
To k60T0C evog aompdpaupou OEK amod 1 éwg 16 oelideg givat 1,00 €, aAd yla kAOe emmAéov
oktacéMdo (f pépog autou) mpocauvavetatl katd 0,20 €. To kdoTtog evog Eyxpwpou OEK amd
1 €w¢ 16 oelidecg eival 1,50 €, alAd yia kABe emmAéov oktacéAdo (1 Hépog autol) mpooaula-
vetal katd 0,30 €. To tevxog A.2.E.M. SiatiBetal Swpeav.

» TpOmol amoGTOANG KEINEVWY TIPOG Snuocisuon:

A. Ta keipeva mpog dnuooicvon oto OEK, amd TI¢ UTINPEGCIEC Kal TOUG QOPEIC Tou
dnuooiou, amootéNovtal nAektpovikd otn SlevBuvon webmaster.et@et.gr pe xprion
TIPONYHEVNG PNPLAKNG UTIOYPAPIG KAl XPOVOOHHAVONG.

B. Kat' e€aipeon, oool moliteg Sev Siabétouv MponyUévn PN@LaKE) LTTOYPAPH] UITOPOUV
€iTe VO amoOTENOUV TAXUSPOIKY, EITE VA KATABETOUV UE EKTTPOOWTIO TOUG KEIUEVA TIPOG
dnpooiguon ektunwpéva og XapTi oto Tunpa MNapaiafric kal Kataywplong AnpocIeupaTwy.

» [MANPOYOPIEG, OXETIKA UE TNV ATOOTOAR/KATABEON gyypAgwv TTpog Snpoacieuon, TNV NUE-
pnota kukhogopia twv O.E.K,, ue TNV TWANON TWV TEUXWV KAl IE TOUG IOXUOVTEC TILOKATAAO-
YOUG Yla OAEG TIG UTTNPECIEG Pag, TTEpIAapavovtal otov otétorno (www.et.gr). Emiong péow
Tou totétomou Sidovtal TANPOPOPIEG OXETIKA UE TNV TTopEia SNUOCIEVONG TWV EYYPAPWY, UE
Baon tov Kwdikd AplBud Anpootevpatog (KAA). Mpokettal yia Tov aptBud mou ekdidel o EOvI-
K6 Tumoypa@eio yla 6Aa ta Keipeva mou mAnpouv Ti¢ mpolmoBéoelc Snuocicuonc.

2. EKTYNQTIKEX - EKAOTIKEZ ANATKEZ TOY AHMOZXIOY

To EBVIkS Tumoypa@Eio avTATOKPIVOUEVO O€ AITHATA UTTNPECIWY Kal POPEWV TOU SNUociou
avolapPdavel va oxeSLAoEl Kal va EKTUTTWOEL EvTuTia, @UANASIA, BiBAia, agioeg, umAok, pnxavo-
YPAQIKA évturia, @akéhoug yla KABe xprion, K.A.

Emiong oxedidlel Ynolakég ekSOOELG, AoyodTUTIA KAl TTAPAYEL OTITIKOAKOUOTIKO UAIKO.

Tayvdpopikn AtevBuvon: Kamodiotpiou 34, T.k. 10432, Abriva  lototomog: www.et.gr

THAEDQNIKO KENTPO: 210 5279000 - fax: 210 5279054 MAnpo@opiec OXeTIKA Ue TNV AsiToupyia
Tou lototomou: helpdesk.et@et.gr

ESYMHPETHZH KOINOY AnooToAf Yn@loKd UTTOYEYPAUUEVWY

NwAnosig - Zuvdpopéc: (Iodyeio, TNA. 210 5279178 - 180) £yYPAQWV TPoC Snpocicuon oto OEK:

MAnpogopicc: (Io6yelo, Ip. 3 kat Aeg. KévTpo 210 5279000)  webmaster.et@et.gr
Mapahapn Anp. 'YANG: (Iooyeto, A. 210 5279167, 210 5279139)

MANPOPOpPIEC Yia YEVIKO MPWTOKOANO
Qpdadpio yia 1o Kovo: Acutépa we Mapaokeun: 8:00 - 13:30 Kat aAMnAoypagio: grammateia@et.gr

TEiTe pag Tn yVwun oag,

* 0206 7043112210020 =*
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